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Congratulations 


to  our  2002  Headliners  contest  winners 


A  winning  photograph  by  Rodolfo  Gonzalez  shows  Butch  White.  39.  of  New  Braunfels.  TX  holding  a 
driver  in  an  accident  steady  as  Austin  fire  fighters  prepare  to  cut  her  out  of  the  truck's  front  windshield. 


Newspaper  Masters  Awards: 

Headliners  Photographer  of  the  Year 

Rodolfo  Gonzalez 

Newspaper  Achievement  Awards: 

Governmental  Affairs 

Andy  Alford 


Governmental  Affairs 

Claire  Osborn 


Column  Writing 

Alberta  Phillips 


Spot  News  Photography 

Larry  Kolvoord 


Feature  Photography 

Sung  Park 


Specialty  Reporting 

Michael  Barnes 


Business  Reporting 

Lori  Hawkins 


The  Austin  American-Statesman  captured 
seven  out  of  14  awards  in  the  2002 
Headliners  contest,  including  a  repeat 
winner  in  the  Master  Photographer  of  the 
Year  category.  The  Headliners  awards  are 
among  the  leading  statewide  journalism 
awards  in  Texas.  The  Headliners  Foundation 
of  Texas,  Inc.,  a  non-profit  corporation, 
bestows  the  prizes  "to  promote  excellence 
in  journalism  by  recognizing  those  persons 
iivthe  profession  whose  writing  and 
reporting  skills,  integrity  and  fairness  have 
upheld  the  highest  principles  of  a  free 
press."  Congratulations  to  our  winners. 

To  view  award-winning  entries,  visit 

statesman.com/awards 

Austin  American-Statesman 

statesman.com 

305  S.  Congress  Ave.,  Austin,  TX  78704 
(512)  445-3500 


LETTERS 


READY  THE  MRIOr  MISSILES 

You  GUYS  HAD  BETTER  FIGHT  THIS 

“USA  Patriot  Act  11”  with  every¬ 
thing  you’ve  got,  right  here,  right 
now  (Editorial,  June  30,  p.  13).  You  are  not 
going  to  get  a  second  chance  on  this  one. 
Most  Americans  still  don’t  have  a  clue 
about  these  laws  and  their  catastrophic 
effects  on  their  personal  lives,  and  I  can 
only  suppose  it  is  because  the  newspapers 
and  television  outlets  of  this  nation  have 
pussyfooted  around  this  tor  months. 

STEVE  BYARS 
Coppell,  Texas 

YOU  RET  YOUR  ASHCROFT 

I  AGREE  COMPLETELY  WITH  THE  ARTI- 

cle.  Ashcroft  has  succeeded  where 
terrorists  have  foiled,  namely  in 
subverting  the  Constitution  and  weakening 
the  foundations  of  the  freedom  and 
liberty  that  America  has  fought  for  over 
the  past  centuries. 

B.  WATSON 

San  Diego,  Calif. 

SPIHNINGAORAHD-NEWWEe 

HANK  YOU  FOR  THE  COLUMN  ON 
newspapers  improperly  attributing 
wire  copy  (“Ethics  Corner,”  June 
30,  p.  34).  Recently,  I’ve  noticed  another 
disturbing  trend  from  certain  news 
organizations  as  they  use  wire  copy:  It 
appears  that  the  editors  of  Web  sites  take 
wire  copy  and  add  links  to  search  engines 
—  and  in  some  instances,  paid  advertise¬ 
ments.  Of  course  the  blurring  of  journal¬ 
ism  with  commerce  is  concerning.  But 
what  worries  me  most  is  the  automation 


of  the  process  —  not  just  in  the  shift  of 
editorial  content  to  a  paid  search  engine, 
but  alarmingly,  in  what  is  most  likely  the 
automation  of  the  linking  itself.  Not  only 
should  readers  and  editors  be  aghast,  but 
I  would  think  wire  services  must  be  look¬ 
ing  into  the  legal  aspects  of  having  their 
copy  automatically  add  to  the  bottom  line 
of  search  engines  and  Web  sites. 

WILLIAM  WILSON 
St.  Paul,  Minn. 

ORIHGIHODOWH  THE  HORSE 

My  congratulations  on  your 
“It’s  Still  Judith  Miller  Time” 
piece  Online,  July  2). 

You  can  do  it!  While  few  others  can  or 
have  the  courage  to.  Put  it  to  the  “govern¬ 
ment  stenographers”  and  lying  editors 
and  publishers,  in  your  respected  venue. 
Those  in  the  journalism  business  who  can 
still  read,  diminishing  in  numbers  as  they 
might  be,  will  heed  what  you  say.  You  can 
make  them  blush  with  embarrassment. 

STUART  MURRAY 
Berlin,  N.Y. 

ANOTHER  NAIL  IH  MY  HEART 

The  tactics  of  Die  New  York 
Times  in  the  weapons  of  mass 
destruction  debate  and  the 
Washington  Post  on  the  overblown 
Jessica  Lynch  story  may  be  putting  the 
final  nail  in  the  coffin  of  ethical  journal¬ 
ism.  When  I  left  journalism  after  15  years 
to  work  in  Texas  politics,  I  found  one  no 
more  tainted  than  the  other.  At  least 
people  expect  politicians  to  spin  and  lie. 

DARLA  MORGAN 
Aiistin,  Texas 


- 50  YEARS  AGO  - - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


JULY  11,  1953: 

The  Cincinnati  Post  ignited  con¬ 
troversy  by  running  photographer 
Robert  E.  Stigers’  startling  image 
of  a  man  nonchalantly  seated 
next  to  the  lifeless  body  of  his 


common-law  wife,  following  a 
stabbing/strangling  fray. 

Chicago  Sun-Times  cartoonist 
Jacob  Burck  announced  he  would 
appeal  the  U.S.  government's 


decision  to  deport  him  on 
grounds  that  he  had  been  a  mem¬ 
ber  of  the  Communist  Party.  The 
newspaper’s  publisher.  Marshall 
Field,  Jr.,  voiced  his  support  of 
the  Pulitzer  Prize-winning  Burck. 
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Cover  photo  by  Bettmann/CORBIS 
Picketing  members  of  the  International 
Typographical  Union  read  the 
New  York  Post.  1963. 

♦  ♦  ♦ 

THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

Are  newspaper  Web  sites  that  run  Google’s 
contextual  ads  dancing  with  the  devil?  Guest 
columnist  Tim  Bradbury  thinks  so  (“Headlines,” 
July  11). ...  In  the  name  of  convergence.  CCI 
Europe  is  tying  its  front-end  editorial  system 
with  SAXoTECH’s  Web  publishing  system  (“Head¬ 
lines.”  July  10). ...  What  country  watches  the 
most  TV?  Which  nation  is  the  most  charitable? 
NationMastercom  has  the  answers,  says  colum¬ 
nist  Charles  Bowen  (“Digital  How-To.”  July  8). ... 
Plus  a  new  Photo  of  the  Week  and  Online  Poll. 
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the  number  of  re¬ 
porters  in  the  postwar 
zone  has  plunged  just 
as  fears  rise  that  the 
U.S.  may  be  slipping 
into  a  costly,  drawn- 
out,  guerrilla  conflict. 
While  military  ex¬ 
perts  debate  whether 
there  are  enough 
troops  on  the  ground, 
others  wonder  if 
there  are  enough  re¬ 
porters  in-country  at 
this  critical  moment. 


Sunni  Muslims  demon¬ 
strate  against  U.S. 
forces  in  Baghdad  fol¬ 
lowing  the  arrest  ofone 
of  their  leaders. 


Press  retreats  as  Iraqi 
conflict  heats  up  again 


Despite  budget  and  vacation  woes, 
some  feel  editors  need  to  send 
in  new  brigade  of  reporters 

BY  JOE  STRUPP 

The  ongoing  violence  and  resistance  in 
Iraq  has  forced  military  leaders  —  and 
newspaper  editors  —  to  reassess  their  postwar 
plans.  Journalists  in  Iraq  who  expected  to  spend  most 
of  their  time  covering  reconstruction  and  the  creation 
of  a  new  government  now  must  also  cover  the  daily 
violence  that  has  killed  more  than  30  U.S.  soldiers 
(and  at  least  one  reporter)  since  the  war’s  end  and 
sparked  renewed  concerns  about  their  own  safety. 

Af  'I’Vio  como  Elmo 


Most  editors,  who  said  they  nearly  broke  the  bank 
to  staff  Iraq  coverage  during  the  war,  find  that  budget 
constraints  —  and  summer  vacation  schedules  — 
have  limited  their  resources  for  postwar  stories.  The 
need  to  cover  other  foreign  hot  spots,  such  as  Liberia, 
Israel,  and  North  Korea,  allows  fewer  people  for  Iraq. 
And  the  Pentagon’s  “embed”  program  is  now  down 
to  23  reporters,  from  a  high  of  more  than  700  during 
the  war. 

“We  have  other  priorities  and  there  is  a  need 
for  people  to  have  time  off,”  said  Tim  Connolly, 
international  news  editor  for  The  Dallas  Morning 
News.  The  paper  had  as  many  as  five  reporters  in  Iraq 
during  the  war  but  now  has  none.  “We  feel  like  we  are 
well  served  by  wire  services,”  he  explained. 

Chuck  Holmes,  foreign  editor  of  Cox  Newspapers, 


- 

FREE  PRESS  IN 
WASHINGION 


Free  circulation 
is  sweeping  the 
nation’s  capital.  The 
Washington  Post  Co., 
mimicking  quick-read 
transit  papers  in 
other  cities,  pians  in 
early  August  to  start 
handing  out  a  new 
free  tabloid  called 
Express  at  Metre 
stations.  Suburban 
D.C.  publisher 
Journal  Newspapers, 
meanwhile,  has 
announced  it  is 
converting  its  three 
daily  editions  to  free 
distribution  at  transit 
stops. 

Express  represents 
the  Post  Co.’s  latest 
attempt  to  reach 
young  readers  after 
the  “Sunday  Source” 
feature  section 
launched  this  past 
spring.  The  company 
also  hoped  to  stave 
off  competition  to  the 
Post.  It  knew  that 
European  transit 
paper  publisher 
Metro  International, 
with  editions  in 
Boston  and  Phiiadel- 
phia,  also  has  eyed 
O.C.  as  a  potential 
market.  Post  Co.  Vice 
President  and  Express 
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RADU  SIGHETI/REUTERS 


who  has  only  one  per-  ^ 

son  in  Iraq,  compared  . 
to  the  six  his  chain  sent  ■  ,  ,, 
at  wartime,  said,  “We 

are  still  examining  what  - - - 

we  spent  on  the  war 
and  what  our  budget 

constraints  are.”  , 

The  Christian  Science  l 

Monitor  also  has  only 
one  reporter  in  Iraq,  pE.#' 
due  in  part  to  a  staffing  | 
shortage  brought  on  by 

summer  time  off.  “So  f 

much  was  done  during 
the  war  that  people  U.S.  soldiers  remove  an  Iraqi  flag  from  a  building 
,  ,  ‘l  ^  ,  a  local  soccer  club  in  the  suburbs  south  of  Baghdad, 

are  exhausted  and  need 

to  spend  time  with  families,”  said  Dave  Scott, 
the  Monitors  international  news  editor. 

The  Chicago  Tribune  has  three  reporters  in  Iraq, 
and  Newsday  of  Melville,  N.Y.,  has  two,  down  from 
12.  ‘Time  off  has  been  an  issue,”  said  Bill  Spindle, 

The  Wall  Street  Journal s  middle  east  editor,  citing 
the  example  of  one  reporter,  Farnaz  Fassihi,  who 
recently  took  vacation  time  after  spending  four 
months  in  the  war  region. 

David  Hoffinan,  foreign  editor  at  The  Washington 
Post,  which  has  four  people  in  Iraq  (down  from  more 
than  20  in  the  region)  explained,  “I  can’t  empty  the 
rest  of  the  world  to  cover  one  place.  We  are  still  giving 
Iraq  more  coverage  than  anywhere  else  on  the  globe.” 

David  Halberstam,  who  won  a  Pulitzer  Prize  while 
covering  the  Vietnam  War  for  The  New  York  Times, 
said  reduced  reporting  in  Iraq  is  not  surprising.  “It’s 
obviously  a  shallow  outlook,  but  it  has  been  that  way 
forever,”  he  told  E^P.  “But  the  serious  people  with 
serious  reporting  come  forward  at  this  time.” 

John  R.  MacArthur,  author  of  Second  Front: 

Censorship  and  Propaganda  in  the  Gulf  War  and  an 
outspoken  critic  of  U.  S.  policy  in  Iraq,  said,  “As  it 
becomes  more  Vietnam-like,  as  it  will,  the  (journalist) 
numbers  will  increase.  You  will  have  to  have  the 
equivalent  of  a  Saigon  bureau  in  Baghdad.” 

But  Tom  Wicker,  another  former  Times  corres¬ 
pondent,  feels  differently.  ‘What  is  happening  now  is 
as  serious  as  what  was  going  on  during  the  war,  and 
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/  I  they  ought  to  cover  it 

as  such.” 

Wicker  also  criti¬ 
cized  newspapers  for 
not  pressuring  the 
Pentagon  about  why 
il  it  did  not  plan  for 
the  current  postwar 
problems. 

There  has  not 

been  enough  com¬ 
mentary  pointing  fin¬ 
gers  at  the  Pentagon 
and  the  President,” 
Wicker  said  sharply. 

g  from  a  building  used  by  u,  i  .  ,  ., 

s  south  of  Baghdad.  ^  think  the 

press  m  general  has 

been  critical  enough  of  the  postwar  planning.” 

Several  newsroom  leaders,  such  as  Jim  Smith, 
foreign  editor  at  The  Boston  Globe,  had  expiected 
tensions  to  remain  high  in  Iraq.  “We  always  knew  that 
the  period  following  the  war  was  probably  more 
dangerous  than  the  war  itself,”  he  said.  “But  this  is 
causing  us  to  reassess  things.” 

Smith  said  a  second  correspondent  would  likely  go 
to  Baghdad  in  August.  The  Wall  Street  Journal  plans 
to  send  a  second  reporter  this  week.  This  suggests 
that  other  papers  may  soon  feel  they  need  to  raise 
their  own  troop  ceilings. 

At  the  same  time,  editors  say,  continued  warfare 
raises  new  safety  concerns.  “Bombs  aren’t  dropping 
from  the  sky  anymore,”  Holmes  added.  “But  it  is  still 
unclear  where  you  can  be  safe ...  you  can’t  predict.” 

At  Newsday,  Deputy  Foreign  Editor  Jim  Ruppert 
said,  “It  is  a  re-colonization.”  Still,  Ruppert,  like 
others,  said  limits  exist  on  the  number  of  people  he 
can  send.  “We  want  to  have  people  who  are  literate  in 
the  culture,”  he  said.  “During  the  war,  there  was  a 
‘flood  the  zone’  approach,  using  the  less-experienced 
reporters  and  embedding.  Now  we  want  to  be  much 
more  cautious  in  who  covers  it.” 

Still,  nearly  all  of  the  editors  who  spoke  with  E^P 
said  there’s  no  light  at  the  end  of  the  tunnel  for  the  end 
of  Iraq  coverage.  Said  Colin  McMahon,  Chicago 
Tribune  foreign  editor,  “If  this  continues  or  gets 
worse,  we  will  have  to  get  more  people  in  there.”  @ 


Journos  may  lose,  over  time 


BY  LUCIA  MOSES 


Nhave  historically 
paid  their 

journalists  overtime  — 
even  though  they’ve  long 
felt  these  employees  are 
professionals,  and  thus 
'  not  entitled  to  overtime 
i  pay  under  the  federal 

www.editorandpubtisher.com 


Fair  Labor  Standards 
Act  (FLSA). 

That  could  change 
if  the  Department  of 
I^bor  adopts  a  proposal 
to  relax  the  definition 
of  who  is  eligible  for 
overtime.  The  revisions 
would  be  the  first  to  the 
regulations  in  more  than 


half  a  century.  The 
proposed  rules  ended 
a  90-day  comment 
period  June  30,  and 
could  be  adopted 
later  this  yecU’. 

Management 
and  labor  advo¬ 
cates  agree  that  the 
new  definitions 


Publisher  Christopher 
Ma  said  the  company 
grew  convinced  a  free 
paper  made  sense 
after  seeing  their 
acceptance  grow 
in  other  markets. 

Noting  that  Journal 
published  a  group 
of  weeklies  called 
Express  until  the  late 
1990s,  Journal  Presi¬ 
dent  and  Publisher 
Ryan  Phillips  accused 
the  Post  Co.  of 
‘irying  to  steal  the 
name  of  a  newspaper 
we  own  and  still  have 
the  right  to  use.” 
Responded  Ma, 
“Those  publications 
are  not  in  the  market 
today.” 

Phillips  said  the 
free  Journal  distribu¬ 
tion  will  let  him  grow 
the  papers’  audience 
at  lower  cost.  The 
papers  will  remain 
paid  in  the  suburbs, 
its  stronghold.  “It  is 
painfully  expensive  to 
distribute  newspapers 
in  bulk  paid,”  he  ex-  . 
plained.  “Our  adver¬ 
tisers  clearly  don’t 
care.  They  just  want 
it  in  people’s  hands.” 

—  LUCIA  MOSES 

LIBEL  RUIIN6 
FOR  HEADLINES 

A  headline 

standing  alone 
on  a  front  page  is 
not  libelous  if  the 
accompanying  story 
published  inside  the 
paper  is  capable  of 
“innocent  construc¬ 
tion,”  an  Illinois 
appellate  court  ruled 
as  it  dismissed  a 
defamation  and  false 
light  accusation 
against  the  Chicago 
Sun-Times. 

Like  many  states, 
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Local  News  For  The  TriState 


New  hang-up 
in  telemarketing 

Federal  ban  on  dialing  for  dollars 


Illinois  law  has  gener¬ 
ally  held  that  a  head¬ 
line  is  not  defamatory 
if  the  story  right  be¬ 
low  it  can  be  read  as 
non-defamatory.  This 
was  the  first  case 
that  focused  on  a 
headline  without  any 
accompanying  story, 
said  Damon  Dunn, 
the  Sun-Times’ 
attorney:  “This  can 
be  a  real  issue  for 
tabloids  and  maga¬ 
zines,  since  you  can’t 
put  the  story  on  the 
front  page  or  cover." 

At  issue  was  the 
Sun-Times’  use  of  the 
word  “kidnapping" 
in  a  headline  referring 
to  a  federal  case  that 
ordered  Deirdre 
Harrison  to  return  her 
young  child  to  Italy. 
The  First  Division  of 
the  Illinois  Appellate 
Court  ruled  that 
though  Harrison 
was  never  formally 
charged  with  kidnap¬ 
ping  her  child  from 
Italy,  the  term 
conveyed  the  “gist 
or  sting"  of  the 
federal  court  ruling. 

“This  could  be 
useful  precedent 
for  papers  not  only 
in  Illinois  but  else¬ 
where,"  said  Dunn, 
an  attorney  with 
the  Chicago  firm 
Funkhouser  Vegosen 
Liebman  &  Dunn,  Ltd. 
—  MARK  FITZGERALD 


BY  LUCIA  MOSES 

WITH  HANG-UPS  INCREASING  AND  STATE 
do-not-call  lists  growing  longer,  news¬ 
papers  have  long  recognized  they  need 
to  find  alternatives  to  telemarketing.  But  papers 
that  have  been  slow  to  do  so  will  have  a  tough  time 
after  Oct.  1  when  a  new  national  registry  kicks  in, 
making  it  easier  for  people  to  block  unwanted 
phone  solicitors’  calls. 

Papers  have  had  months  to  scrub  their  call  lists  in 
preparation  for  the  Federal  Trade  Commission’s 
national  do-not-call  registry  banning  unwanted 
out-of-state  calls.  Last  month,  however,  the  Federal 
Communications  Commission  extended  the  rules 
to  cover  in-state  calls.  Violators  will  risk  fines  as 
much  as  $11,000  per  call. 

Newspapers  that  have  enjoyed  12  state  exemp¬ 
tions  from  telemarketing  restrictions  are  out  of 
luck,  as  the  new  federal  regulations  override  such 
exemptions. 

‘The  axe  has  fallen  across  the  board,  as  far  as  I’m 
concerned,”  said  Mark  Kukiela,  circulation  director 
for  The  Morning  Herald  and  The  Daily  Mail  in 
Hagerstown,  Md.  “It’s  really  looking  bad.  I  can’t 
see  how  telemarketing  is  going  to  survive 
in  its  present  form.” 

Telemarketing  remains  the  largest 
source  of  new  subscriptions.  Indus- 


Sam  Turnbull,  a  sales  rep 
with  The  Herald-Mail,  tries 
the  in-person  approach 


i>AN\Plt 


Ann  Landers’ 
successor  at 
the  Chicago  Tribune 
is  also  following 
Landers  into 
syndication.  Amy 
Dickinson  starts  her 
advice  column  July 
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trywide,  phone  solicitation  generated  39.1%  of  new 
orders,  according  to  preliminary  data  from  the 
Newspaper  Association  of  America. 

“I  think  it’s  going  to  be  frustrating  because  we’re 
going  to  have  fewer  people  we  can 
get  a  hold  of,”  said  David  Rounds, 
vice  president  for  circulation  at 
the  Contra  Costa  (Calif.)  Times. 

Newspapers  will  still  be  permit¬ 
ted  to  call  their  current  and  recent 
subscribers  under  an  exception 
allowing  businesses  to  call  existing 
customers.  But  it’s  the  public 
support  for  the  new  rules  — 
evidenced  by  the  23  million  Amer¬ 
icans  who  have  submitted  their 
names  to  the  do-not-call  list  in  the 
past  couple  weeks  —  that  scares 
some  newspaper  executives  about 
using  that  loophole. 

“They’re  marketing  the  daylights  out  of  this,” 
Kukiela  said.  “You  try  to  give  a  legal  call  to  a  person, 
and  they’re  all  amped  up  that  they’re  not  going 
to  get  a  call.” 


Kukiela  uses  telemarketing  only  occasionally 
now,  with  about  20%  of  pressure  starts  coming 
from  phone  solicitation.  Now,  though,  he’s  asking 
himself:  “Is  this  something  that  I  even  want  to  mess 
around  with?” 

But  there’s  another  good  reason 
for  newspapers  to  cut  down  on 
their  use  of  telemarketing:  It  has 
the  worst  retention  rate  of  all  the 
methods  the  NAA  measured. 

Some  circulators  are  trying 
to  think  of  ways  to  skirt  the  new 
regulations,  by  taking  advantage  of 
an  exception  for  non-profit  phone 
solicitation.  Most,  however,  seem 
resigned  to  weaning  themselves  off 
telemarketing  in  favor  of  such 
methods  as  kiosks,  direct  mail,  and 
door  crews. 

“In  some  ways,  it’s  a  good  thing,”  Thomas 
Pounds,  general  manager  of  The  Blade  in  Toledo, 
Ohio  and  a  circulation  veteran,  said  of  the  national 
crackdown  on  phone  solicitation.  “You  can  get 
better  sales  other  ways.”  11 


“It’s  really  looking 
bad.  I  can’t  see 
how  telemarket¬ 
ing  is  going  to 
survive  in  its 
present  form.” 

—  MARK  KUKIELA 

Circulation  director. 
The  Morning  Herald, 
The  Daily  Mail 


MAN  to  build  three-wide  presses 


BY  JIM  ROSENBERG 

AN  Roland  Inc.  announced  last 
week  that  it  is  has  designed  and  is  ready 
to  build  three-page-wide  versions  of  its 
one-plate-around  Cromoman  and 
two-plates-around  Uniset. 

As  newspaper  pages 
narrowed  in  recent  years, 
standard  two-pages-  ,  • 
across 
singlewide 
presses  came 
within  inches  of 
being  able  to  print  a 
third  page  across  a 
cylinder.  “To  achieve 
higher  utilization  from  every 
printing  unit,”  said  Vincent  H. 

Lapinski,  senior  vice  president  of 
web  operations  for  the  U.S.  unit  of  the  German 
press  manufacturer,  the  new  presses  were  designed 
to  enable  more  production  by  fewer  people,  in  less 
space  and  time. 

MAN s  three-wide  by  two-around  model  is  its 
newest  Uniset,  for  which  a  sale  is  believed  to  be 
pending.  What  MAN’S  and  others’  six-wide  presses 
do  for  higher  volumes,  the  new  Uniset  does  for  the 
four-  and  eight-page  segments  —  boosting  capacity 
by  50%  per  footprint  fixim  fewer  webs  on  a  shorter 


press.  Broadsheet  and  tabloid  pages  can  be  i 

combined  in  one  product  from  one  press  run 
on  the  new,  75,000  copy-per-hour  Uniset,  which 
MAN  says  can  be  easily  switched  between  i 

three-wide  and  two-wide  operation. 

The  one-around  model  is  the  latest  Cromoman, 

on  which  mechanical  and  i 
electronic  refine¬ 
ments  raised  its  | 

top  speed  to  I 

70,000  cph.  ' 

•  With  greater  ! 

output  suited  | 

for  papers  that  | 

run  up  to  48  ^ 

broadsheet 
pages,  Cromo¬ 
man  also  is  capable  of  turning 
out  quality  inserts  and  can  be  equipped  with  a  | 
dryer  for  printing  on  coated  stock.  ! 

Announcing  the  new  presses,  Lapinski  said  the 
three-wides  “redefine  k^  categories  for  the  indus¬ 
try,”  affording  buyers  the  added  choices  of  12-  and  | 

six-page  machines.  MAN  Web  Sales  Administra-  | 
tion  Director  Craig  Simon  said  that  beyond  larger  | 
components  and  any  related  mechanical  changes,  | 

much  of  the  design  work  for  the  three-wides  would  j 
have  gone  into  controls  logic  for  paging  from  a 
three-wide  web.  11  , 


20  in  the  Tribune. 

On  Sept.  1,  Tribune 
Media  Services  intro¬ 
duces  “Ask  Amy”  to 
other  newspapers. 

Dickinson,  43,  is 
a  single  parent  who 
has  written  columns 
for  Time  magazine 
and  America  Online. 
—  DAVE  ASTOR 

STILL  EAIININ6 
THEIRABn 

During  its  meet¬ 
ing  in  Bermuda 
last  week,  the  Audit 
Bureau  of  Circula¬ 
tions  board  was  ex¬ 
pected  to  adopt  a  rule 
requiring  newspapers 
entering  third-party 
sales  deals  with  ad¬ 
vertisers  to  disclose 
the  cost  to  the  adver¬ 
tiser  in  order  to  count 
the  copies  as  paid 
circulation. 

—  LUCIA  MOSES 

lOOKOOCKS’ 
SCREEN  DEAL 

Aaron  McGruder 
has  signed  a 
deal  with  Sony 
Pictures  Entertain¬ 
ment  to  develop  a 
feature  film  and  TV 
series  based  on  his 
“Boondocks”  strip, 
according  to  the  Los 
Angeles  Times.  A 
Sony  spokesperson 
told  E&P  Friday 
there's  no  target  date 
yet  for  the  comple¬ 
tion  of  the  animated 
projects.  Also,  no 
network  has  signed 
on  yet  for  the  TV 
show. 

“The  Boondocks” 
runs  in  250  newspa¬ 
pers  via  Universal 
Press  Syndicate. 

—  DAVE  ASTOR 
Vi  r-l  C 
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A  1-  A  B  A  M  A 

Robyn  Tomlin,  to  executive  editor  of  the 
Times  Daily  in  Florence.  She  has  been 
managing  editor  for  the  past  14  months. 
Tomlin  replaces  David  Brown,  who  recently 
became  regional  publisher  of  five  weeklies 
in  western  North  Carolina. 


ARIZONA 

Pam  Mox,  to  publisher  of  the  Green  Valley 
News  ^  Sun.  Formerly  the  newspaper’s 
advertising  director,  she  replaces  Frank 
Newell,  who  retired  last  week  after  serving 
as  publisher  since  December,  1990. 


BY  SHAWN  MOYNIHAN  NEWSPEOPLE@EDITORANDPUBLISHER.COM 

John  DiMambro 

John  DiMambro  has  been  named  publish- 
er  of  the  Nevada  Appeal  in  Carson  City.  He 
I  has  been  associate  publisher  for  Appeal 
:  July  2002.  Previously,  DiMambro 
the  regional  director  of  sales  and 
marketing  for  Tahoe-Carson  Area  News- 
/  la  ^  ,  papers.  An  award-winning  advertising 
director,  he  spent  17  years  with  Gannett  Corp.  in  Utica  and 
Pensacola,  Fla.,  and  also  was  president  and  chief  executive 
officer  for  Thomson  Newspapers’  former  Chesapeake  division. 


ILLINOIS 

Barry  Winterland  is  the  new  general  manag¬ 
er  of  The  Pantagraph  in  Bloomington. 
Winterland  was  the  newspaper’s  director 
of  administration  and  business  develop¬ 
ment  for  the  past  two  years,  and  has  been 
with  the  newspaper  for  14  years. 


Since 


was 


LOUISIANA 
Paul  V  Carty,  to  executive  editor  of  the 
Alexandria  Daily  Town  Talk.  Carty 
previously  served  as  managing  editor  of 
the  Star-Gazette  in  Elmira,  N.Y.  He 
replaces  Jim  Butler,  who  retired  May  1. 


MICHIGAN 

Heather  Jeffrey,  to  executive  editor  of  the 
Coldwater  Daily  Reporter.  She  had  been 
managing  editor  of  the  Liberty  Group’s 
local  group.  Patriot  Publications,  and 
will  continue  with  those  responsibilities. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiatingthe  sale 
of  their  daily  newspapers  or 
non-daily  newspaper  groups. 


M I NNESO  TA 

Joe  Williams,  to  assistant  managing  editor 
for  local  news  at  the  Star  Tribune  in 
Minneapolis.  Previously,  he  was  the 
Tribune's  Living  editor.  Williams  will  now 
oversee  local  and  state  news  coverage. 


MISSISSIPPI 
John  S.  Clark  has  been  named  publisher  of 
the  Delta  Democrat  Times  in  Greenville. 
Previously,  he  was  the  publisher  of  the 
Steven's  Point  (Wis.)  Journal  and  the 
Daily  Tribune  in  Wisconsin  Rapids,  Wis. 


NEVADA 

Peter  Kostes,  to  associate  publisher  of 
the  Nevada  Appeal  and  group  editor  for 
Tahoe-Carson  Area  Newspapers.  Kostes 
previously  was  publisher  of  The  Record- 
Courier  in  Minden/Gardnerville,  Nev. 


Terry  Horne,  to  vice  president  and  chief 
operations  officer  of  Swift  Newspapers, 
Inc.  in  Reno.  Horne’s  30  years  in  the 
newspaper  business  include  15  years  as 
publisher  of  several  newspapers. 


leeT.DiiK,  OwenVan  Essen  Philip  Murray  James Ofdershavv 
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siiHNiEii  nil  coom 

The  bipartisan  ‘Sunshine  in  the  Courtroom  Act’  would  open 
federal  courts  to  the  public  scrutiny  of  news  cameras 


Last  month,  the  United 

States  Supreme  Court  conclud¬ 
ed  an  extraordinary  term  that 
teemed  with  momentous 
decisions,  from  striking  down  criminal 
sodomy  laws  to  embracing  affirmative 
action  in  law  school  admissions. 

Yet  at  any  one  time,  fewer  than  350 
Americans  could  watch  and  listen  as  the 
justices  issued  those  historic  rulings  in  a 
courtroom  that  sets  aside  just  200  seats 
for  the  public.  Like  almost  every  other 
federal  court,  the  Supreme  Court  prohibits 
videotaping  or  still  photo¬ 
graphy  of  its  sessions. 

In  an  era  when  federal 
judges  issue  rulings  that  in 
their  impact  often  rival  the 
lawmaking  of  any  legisla¬ 
ture  in  the  land,  it  is  in¬ 
creasingly  absurd  that  their 
proceedings  should  remain 
off-limits  to  the  same  wider 
public  scrutiny  that  news 
cameras  have  brought  to  courts  in  48 
states.  Now  that  Congress  is  back  from  its 
Fourth  of  July  recess,  the  Senate  has  the 
opportunity  to  bring  some  much-needed 
transparency  into  the  federal  courts. 

S.  554,  the  “Sunshine  in  the  Courtroom 
Act,”  is  a  sensible  proposal  sponsored  by 
Sens.  Charles  Grassley  (R.-Iowa)  and 
Charles  Schumer  (D.-N.Y.)  that  would 
give  individual  federal  trial  and  appellate 
judges  the  discretion  to  permit  cameras  in 
their  courtrooms  —  and  to  protect,  with 
electronic  masking,  the  privacy  and  safety 
of  witnesses  in  those  rare  instances  when 
it  is  necessary. 

Similar  proposals  in  1999  and  2001 
died  aborning  in  Congress,  but  in  May  the 


Judiciary  Committee  passed  this  bill  on  to 
the  Senate  floor  with  a  lopsided  14-4  vote. 
The  committee  even  took  action  to  blunt 
expected  opposition  from  the  Judicial 
Conference,  the  policy-making  body  for 
federal  courts,  by  amending  the  language 
of  the  act  to  a  separate  bill  that  increases 
pay  for  the  judiciary  —  a  cause  the  self- 
styled  Third  Branch  loves  even  more  than 
it  loathes  cameras  in  courthouses. 

Sadly,  the  bill  is  unlikely  to  turn  the 
hearts  of  Supreme  Court  justices.  In  1994, 
an  indejjendent  panel  overseeing  a  test  in 
federal  courthouses  found 
the  unobtrusive  cameras 
did  not  disrupt  proceed¬ 
ings,  intimidate  witnesses 
or  encourage  attorney 
grandstanding,  yet  Chief 
Justice  William  Rehn- 
quist  cancelled  the 
program  as  if  it  were  Fox’s 
“Married  By  America.” 

A  couple  of  years  later. 
Justice  David  Souter  sounded  his  famous 
cri  de  coeur  on  the  issue:  “The  day  you  see 
a  camera  come  into  our  courtroom,  it’s 
going  to  roll  over  my  dead  body.”  And  just 
this  spring.  Justice  Antonin  Scalia  barred 
television  cameras  from  his  appearance  at 
the  City  Club  of  Cleveland,  where,  ironi¬ 
cally,  he  received  the  Citadel  of  Free 
Speech  Award. 

Congress  should  swiftly  pass  the 
“Sunshine  in  the  Courtroom  Act,”  and 
President  Bush  should  sign  it  into  law'  — 
but  there’s  an  even  greater  change  neces¬ 
sary  if  federal  courts  are  to  be  truly  open 
and  accountable:  Those  at  the  very  top  of 
the  judiciary  must  temper  their  irrational 
aversion  to  courtroom  cameras. 


There  are  those 
individuals  who 
would  rather  die 
than  allow  us  TV 
coverage  of  the 
Supreme  Court. 


America’s  Oldest  Journal  Covering  the  Newspaper  Industry 

With  which  have  been  merged:  THe  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
The  Fourth  Estate,  March  1, 1894;  Editor  Sc  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 

OFFICES:  General:  770  Broadway,  New  York,  NY  10003:  Voice:  (800)  336-4380:  Editorial  fax:  (646)  654-5370:  Advertising 
fax:  (646)  654-5360:  Corporate  e-mail:  edpub(S>editorandpublisher.com:  Web  site:  http://www.editorandpublisher.com.  Chicago: 
6505  W.  Palatine  Ave.,  Chicago,  IL  60631:  (773)  792-3512:  fax  BPIUnttnutmal 

(773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large  Washington:  910  f  ^  Memtieisliiii UppM 

17th  St.  N.W.,  Suite  215,  Washington,  DC  20006;  (202)  833-2551. 

Todd  Shields,  Washington  Editor. 


Fir  OscaialMr  2M2 


www.editorandpublisher.com 


JULY  14,  2003  EDITOR& PUBLISHER  9 


Newspaper  strikes  are  now  rare,  but 
wran^ing  over  contracts  seems  to  be 
on  tbe  rise  again  across  tbe  country 


BY  MARK  FITZGERALD 
AND  JOE  STRUPP 


This  is  turning  out  to  be  a  long,  hot  summer  for 

newspaper  unions. 

At  the  Saint  Paul  Pioneer  Press,  Minnesota  Newspa¬ 
per  Guild  members  are  publicly  preparing  to  move 
beyond  their  recent  byline  strike  to  a  job  walkout. 
Guild  members  at  The  Providence  (R.I.)  Journal  are  soliciting 
pledges  for  a  subscription  boycott.  Teamster  circulation  workers  at 
The  Columbus  (Ohio)  Dispatch  are  warning  that  their  backs  have 
been  forced  to  the  wall  by  management’s  sweeping  cutback 
demands.  And  in  cities  as  diverse  as  Boston,  Toledo,  St.  Louis  and 

Honolulu,  unions  representing  newsrooms, 
business  offices,  mailers  or  pressmen  say 
they  are  fed  up  with  working  a  year  or 
more  without  a  contract. 

Even  getting  a  contract  doesn’t  necessar¬ 
ily  bring  an  end  to  discontent,  as  Baltimore- 
Washington  Newspaper  Guild  members 
demonstrated  vividly  last  month.  After 
voting  by  a  three-to-one  margin  to  approve 
their  new  pact  with  The  Sun  in  Baltimore, 
union  members  immediately  endoi'sed  a 
statement  that  they  had  accepted  the 
four-year  deal  “under  bitter  protest”  and 
condemning  owner  T ribune  Co.  for  its 
“demeaning  and  destructive”  behavior.  As 
they  left  the  vote,  many  members  threw  their 
copies  to  the  ground  in  contempt. 

The  newspaper  industry  is  going  through 
a  divisive  jieriod  of  labor  relations,  but  news¬ 
paper  unions  are  not  alone.  Some  8,000 
union  carpenters  walked  off  construction 
sites  in  the  Pacific  Northwest  on  June  24. 


1.  Outside  The  Sun’s  offices,  Washington- 
Baltimore  Newspaper  Guild  members  pitch  a  fit 
over  their  new  contract.  2.  Members  of  the 
TNG-CWA  local  32035  picket  outside  The  Sun 
in  June  as  tense  contract  negotiations  contin¬ 
ued.  3.  Guild  members  voice  their  opinion  on 
scabs  during  a  Baltimore  Orioles  baseball  game. 
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Strikes  no  longer  deadly 


Not  so  long  ago,  labor  con- 
flict  meant  labor  stoppage  that 
shut  down  papers  —  and  the  in¬ 
comes  of  both  the  strikers  and  the  struck. 
In  Detroit  alone,  according  to  Wall  Street 
Journal  reporter  Bryan  Gruley’s  book 
Paper  Losses,  there  were  more  than  100 
labor  stoppages  between  1955  and  1968, 
including  a  marathon  1967  strike  that 
shut  down  both  dailies  for  six  months. 

During  the  post-World  War  II  period, 
societal  changes  like  the  ubiquity  of 
television  and  the  shift  Irom  factory  work 
doomed  many  newspapers  —  especially 
evening  papers  —  but  many  folded 
following  wrenching  strikes.  Such 
legendary  papers  as  The  Herald  Tribune 
and  the  Joumal-American  in  New  York 
City  were  felled  that  way. 

These  days,  both  labor  and  management 


know  that  a  strike  only 
sometimes  means  the  paper 
stops  publishing.  Much  more 
typical  were  the  unsuccessful 
strikes  by  pressmen  and  ty¬ 
pographers  at  the  Chicago 
Tribune  in  1985  or  the  massive 
1995  walkout  at  the  jointly 
produced  Detroit  Free  Press 
and  The  Detroit  News,  a  labor 
dispute  that  stretched  on  for 
more  than  500  days.  In  both 
cases,  the  papers  never  missed 
a  single  day’s  publication. 

The  Detroit  dispute  was  a 
cautionary  tale  for  more  than 
just  labor,  however:  Because 
of  the  strike,  combined  Free  Press  and 
News  circulation  dropped  by  more  than  a 
third  and  never  really  recovered,  and  ovra- 


ers  Knight  Bidder  and  Gannett  Co.  Inc.  ac¬ 
knowledge  losing  $100  million  in  the  first 
months  of  the  strike.  —  Mark  Fitzgerald 


United  Food  &  Commercial  Workers 
union  members  are  threatening  a 
strike  against  Jewel  Food  Stores,  the 
big  Midwestern  supermarket  chain. 

And  Morton  Bahr,  president  of  the 
Communications  Workers  of  Ameri¬ 
ca  —  the  parent  union  of  the  News¬ 
paper  Guild  —  says  75,000  workers 
in  12  states  might  walk  off  their  jobs 
at  Verizon  Communications  on 
Aug.  2,  if  the  telecom  giant  doesn’t 
stop  blocking  unionization  efforts 
at  its  wireless  operations. 

For  all  the  company  they  have  in 
misery,  newspaper  unions  —  and  the 
publishers  who  face  them  across  the 
bargaining  table  —  share  a  unique 
history  that  forces  them  to  examine  a 
pressing  question:  Is  the  current 
restiveness  simply  a  phase  resulting 
from  the  pressure  of  an  economic 
downturn,  or  does  it  portend  the  kind 
of  fundamental  restructuring 
of  the  workplace  that  the  industry 

experienced  during  the  1970s  and  Newspaper  Guild  President  Many  Fisdell,  right,  appeals  to  members  of  the  drivers’  union  for 

1980s?  support  of  a  strike  at  the  Daily  News  in  this  1978  photo.  Following  a  vote,  the  drivers  joined  the  picket  line. 

This  history  occupies  the  third  seat  that  doomed  the  traditional  work  of  union  unions.  He  argues  that  newspaper  unions 

whenever  management  and  labor  sit  down  typographers.  These  days,  some  experts  say,  today  are  experiencing  pressures  that  are 

together.  Depending  on  vantage  point,  that  labor  at  newspapers  is  far  more  likely  to  be  both  cyclical  and,  as  they  say  in  MBA  classes, 

period  ushered  in  either  a  welcome  new  age  affected  by  the  wrenching  changes  in  the  secular:  “We’re  kind  of  stuck  at  this ...  inter- 

of  efficiency  for  newspapers,  or  a  dark  age  larger  economy,  among  them  globalization  section  between  secular  or  structural 

of  dwindling  wages  and  manning  levels  that  and  deregulation;  the  relentless  pressures  on  changes  in  the  economy  —  the  lack  of  real 

led  to  the  near-disappearance  of  some  once-  productivity  and  costs,  and  the  centripetal  growth  of  good  jobs  and  the  increased  global 

powerful  production  unions.  force  of  consolidation.  competition  more  and  more  workers  are 

Back  then,  the  biggest  impetus  to  work-  Peter  Rachleff  is  a  professor  of  history  at  facing  —  and  the  cyclical  economic  down- 

place  change  was  technology,  especially  the  Macalester  College  in  St.  Paul, 
introduction  of  computerized  composition  Minn.,  and  also  a  consultant  to 
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turns.  To  mix  a  metaphor,  it’s  like  a  needle 
stuck  in  the  groove  of  an  LP  (record),  and 
it  just  keeps  grinding  away.” 

One  new  economic  factor  that  may  prove 
bad  news  for  newspaper  unions,  Rachleff 
says,  is  the  decision  by  the  FCC  to  allow 
newspajiers  to  buy  radio  and  TV  stations  in 
the  same  market.  In  many  cities,  broadcast  is 
an  increasingly  non-union  business,  which 
he  says  could  prove  contagious:  “Over  the 
long  haul,  it’s  non-unionism  that  spreads.” 

Working  climate  turns  colder 

Linda  Foley,  the  president  of  The  News¬ 
paper  Guild,  sees  not  a  new  era  but  the 
continuation  of  a  long  industry  trend:  “It’s 
not  a  sea  change.  Tough  labor  relations,  and 
this  propensity  to  union-busting,  is  some¬ 
thing  we’ve  seen  in  newspapers  for  a  long 
time  —  ever  since  I’ve  been  president  here, 
it’s  something  I’ve  had  to  deal  with ...  I  would 
say  the  political  climate  does  embolden 
(newspaper  publishers)  more,  though.” 

The  Guild’s  membership  has  held  steady 
at  34,000  nationwide  for  the  better  part  of 
the  past  two  decades.  The  overwhelming  ma¬ 
jority  of  members  are  newsroom  employees. 

An  attorney  for  Seyfarth  Shaw,  the 
Chicago  law  firm  that  often  represents  the 
management  side  of  newspapers,  also  views 
recent  developments  as  continuation  of  a 
longer  trend  rather  than  anything  especially 
new.  “I  think  this  is  just  companies  doing  the 
kind  of  blocking  and  tackling  they  need  to  do 
in  order  to  operate  smartly  in  a  challenging 
time,”  says  Jeremy  Sherman.  “Companies  are 
realizing  that  they  face  new  kinds  of  compet¬ 
itive  challenges  and  they  have  to  adjust.” 

Negotiations,  therefore,  remain  a  test  of 
strength  —  which  is  why  union  leaders  are 
hardly  ready  to  throw  in  the  towel. 

Joe  Molinero  heads  the  newspaper  indus¬ 
try  division  of  the  International  Brotherhood 
of  Teamsters,  Chauffeurs,  Warehousemen 
and  Helpers  of  America.  At  unionized  news¬ 
papers,  the  Teamsters  local  usually  repre¬ 
sents  the  most  workers  —  and  almost  always 
is  the  only  union  publishers  fear  could  pull 
off  a  successful  strike. 

Here’s  his  take  on  newspaper  industry 
labor  relations:  “You  just  can’t  generalize, 
because  at  any  given  time,  it  all  depends  on 
who  you’re  dealing  with.  For  instance,  we 
have  contracts  with  Gannett  (Co.,  Inc.) 
papers  all  over  the  country.  At  some  of  the 
places,  we  have  a  very  good  relationship  with 
the  employer.  We  get  good  wages  and 
benefits,  and  we  give  them  relief  when  it’s 
possible.  But  there  are  other  Gannett  papers 
we  have  terrible  problems  with.” 

But  as  the  Teamsters  have  discovered  in 
this  new  labor  climate,  it  can  be  awfully 


tough  to  know  who  will  prove  to  be  an 
antagonist.  At  the  Sun  in  Baltimore,  where 
management  and  the  Guild  contended  so 
noisily  right  up  to  the  contract’s  expiration 
deadline,  the  Teamsters  wrapped  up  their 
new  four-year  pact  two  months  ago.  Local 
355  President  Denis  Taylor  says  members 
were  “veiy  happy”  with  the  contract,  in  which 
the  newspap)er  agreed  for  the  first  time  to 
pick  up  all  health  care  costs. 

But  the  Teamsters  are  in  the  fight  of  their 
life  right  now  at  the  Columbus  Dispatch,  a 
turn  of  events  that  has  Molinero  scratching 
his  head.  “We  have  always  had  a  good  rela¬ 
tionship  with  the  Wolfe  family  (the  owners),” 
he  says.  “We’ve  given  them  everything  they’ve 


wanted,  just  about ...  I  don’t  understand  why 
they  are  taking  such  a  hard  approach.” 

The  Dispatch  is  following  the  industry 
trend  of  moving  its  circulation  method  to  a 
central  distribution  system,  which  signifi¬ 
cantly  cuts  the  number  of  drivers  needed. 
Molinero  says  the  union  has  offered  to 
eliminate  as  many  as  35%  to  40%  of  the 
current  Teamster  jobs.  The  newspaper’s 
response  has  been  to  guarantee  jobs  only  to 
some  named  workers,  which  the  Teamsters 
unit  sees  as  a  formula  for  its  eventual  demise 
dXXhe  Dispatch. 

“It  has  been  a  tough  battle,”  says  attorney 
Joseph  Pass,  who  is  representing  Teamsters 
Local  284  drivers:  “We  used  to  get  lifetime 
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job  guarantees,  and  those  don’t  happen  any¬ 
more.  Unions  are  having  to  become  more 
stiff  in  their  positions.  They  don’t  just  chip 
away  anymore,  they  take  a  meat  cleaver.” 

Dispatch  president  and  associate  publish¬ 
er  Mike  Curtin  says  the  offer  the  Teamsters 
rejected  would  have  provided  a  $50,000 
severance  package  and  18  months  of  medical 
benefits  to  laid-off  workers.  He  also  said  for¬ 
mer  drivers  would  be  given  preference  for 
new  independent  contracting  delivery  jobs 
that  will  open  up  for  single-copy  delivery. 

“I  believe  we  work  hard  to  have  good 
relations  with  our  drivers,”  he  says.  “When 
you  are  talking  about  workforce  reductions, 
it  isn’t  easy.  But  I  do  not  think  we  have 
soured  our  relationship  with  the  drivers.” 

Management:  Take  it,  or  else 

Soured  relationships,  however,  are  an 
increasing  fact  of  life  in  newspajjer  industry 
relations.  The  Newspaper  Guild,  for  in- 
.stance,  sees  the  bitter  5un  negotiations  in 
Baltimore  —  with  Tribune  Co.  recruiting 
and  training  replacement  journalists  and 
salespeople  from  its  other  papers  during  the 
talks  —  as  a  sad  sign  of  things  to  come  across 
the  entire  industry. 

Says  Guild  President  Foley;  “It  does  not 
bode  well  for  the  future,  if  this  is  their  kind  of 


approach  to  collective  bargaining,  pitting 
workers  from  one  place  against  those  at  an¬ 
other  to  threaten  job  security.  The  employees 
had  a  choice  of  going  on  strike  and  having 
their  jobs  taken  away,  or  accepting  these 
draconian  proposals  —  they  chose  not  to 
jump  off  the  cliff.” 

As  unions  see  it,  that’s  often  the  choice 
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The  Long 
Island  Press 
strike,  called 
in  April, 
1937,  was 
the  Guild’s 
first  major 
work 
stoppage. 


they  are 
given.  The 
days  of 
significant 
give-and- 
take  over 
wages,  health 
benefits  and 
retirement 
pensions  may 
be  gone  for 
g(X)d,  with 

newspaper  executives  seeking  to  extract  as 
much  power  as  possible. 

“Unions  are  facing  real  challenges  at  this 
point,  between  the  economy  and  the  era  of 
corporate  greed,”  says  Steve  Richards,  presi¬ 
dent  of  the  Boston  Newspaper  Guild,  which 
represents  1,200  employees  at  The  Boston 
Globe  who  have  been  working  without  a 
contract  since  the  end  of 2000.  “We  are  just 
trying  to  hold  our  ground  as  best  we  can.” 

The  Globe  is  equally  determined  to  dig  up 
some  foundations  of  union  contracts.  Among 
the  paper’s  demands  is  the  elimination  of 
seniority  as  layoff  protection  and  the  estab¬ 
lishment  of  two  new’  pay  classifications  for 
some  ad  sales  people  and  reporters,  both  at 
lower  rates.  In  addition,  the  paper  is  seeking 
to  allow  non-Globe  employees  at  sister  news¬ 
papers  also  owned  by  The  New  York  Times 
Company  to  sell  advertising. 

Unions  are  hearing  similar  demands  from 
papers  across  the  country.  “The  challenge  for 
companies  is  to  have  contracts  that  allow  for 
flexibility  in  the  marketplace,”  says  Jill 
Taylor,  vice  president  of  employee  relations 
for  the  Saint  Paul  Pioneer  Press,  which  is 
negotiating  with  three  of  its  eight  unions  — 
the  guild,  machinists,  and  typographers. 

“The  market  is  more  and  more  competitive, 
and  with  non-union  competitors.  It  is  broad¬ 
er  than  just  newsprint  these  days.” 

A  key  demand  Pioneer  Press  management 
is  making  is  an  end  to  strike  sympathy  provi¬ 
sions  that  allow  union  members  to  refuse  to 
cross  picket  lines  of  other  bargaining  units  at 
the  paper.  “The  scuttlebutt  is  that  manage¬ 
ment  really  wants  to  eliminate  the  unionized 
mailers,”  says  Rachleff,  the  Macalester 
College  professor.  “It’s  pretty  impressive  to 
see  the  Newspaper  Guild  holding  firm. 
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because  it’s  really  about  them  trying  to 
protect  someone  else.” 

Management’s  style  of  negotiating  has 
changed  at  many  papers  as  well. 

At  The  New  York  Times,  where  the  New 
York  Newspaper  Guild  has  been  without  a 
contract  since  January,  management  has 
been  pressing  to  end  the  paper’s  coveted 
no-layoflf  protection.  Guild  Unit  Chair  Lena 
Williams  says  the  newspaper's  negotiating 
approach  is  getting  tougher.  She  blames 
much  of  it  on  the  increasing  corporate 
ownership  of  newspapers,  exemplified  by 
The  New  York  Times  Company,  which  owns 
18  other  daily  newspapers,  eight  television 
stations,  and  two  radio  stations. 

“It  used  to  be  that  people  at  the  newspa¬ 
pers  were  doing  the  negotiations,”  Williams 
says.  “People  who  started  out  there,  and 
worked  their  way  up.  You  were  dealing  with 
people  you  saw  in  the  cafeteria  and  rode  in 
the  elevator  with.  Now  you  have  outside 
labor  law  firms  doing  it.  It  will  not  go  back  to 
the  way  it  was,  ever,  unless  we  change  the 
state  of  media  companies.” 

Pressure  on  pressmen 

Tim  Schick,  administrator  at  The 
Providence  Newspaper  Guild,  which  has 
been  negotiating  for  a  new  contract  at  The 
Proindence  Journal  since  late  1999,  agrees. 
Corporatization  of  negotiations,  he  says,  can 
make  things  less  cordial.  “Management  feels 
they  have  a  stronger  hand  at  the  bargaining 
table,”  argues  Schick,  who  is  also  involved  in 
the  first  Guild  negotiations  at  the  Worcester, 
Mass.  Telegram  ^  Gazette.  “A  lot  of  it 
depends  on  the  local  dvTiamics,  which  places 
will  give  management  the  upper  hand  and 
which  will  have  a  strong  union.” 

At  the  recent  Mid-Year  Media  Review, 
those  chains  with  unions  were  determined 
to  show'  a  strong  hand.  A  typical  comment 
came  from  Robert  Jelenic,  chairman,  presi¬ 
dent  and  CEO  of  Journal  Register  Co.,  where 
about  25%  of  the  workforce  is  unionized: 
“The  Guild  has  been  negotiating  really  hard 
the  past  couple  of  years,  but  most  companies, 
including  ours,  are  taking  a  tough  stance.” 

For  a  long  time,  newspapers’  introduction 
of  new  technology  w'as  a  force  that  affected 
only  production  unions.  Even  today, 
technology'  issues  loom  large  for  the  back- 
shop  unions.  The  Honolulu  Adtertvier,  for 
instance,  wants  to  eliminate  22  of  its  70 
pressman  positions  as  it  transitions  to  a  new 
$82  million  printing  plant  next  year.  “We  are 
seeking  a  significant  change  in  the  economy 
that  we  have  not  seen  in  40  years,”  says 
Dennis  Francis,  the  newspaper’s  general 
manager.  “The  new  presses  operate  a  lot 
more  efficiently.” 

www.editorandpublisher.com 


Advertiser  management  is  in  negotiations 
with  all  six  of  its  unions,  including  the 
Haw'aii  Printing  and  Graphic  Communica¬ 
tions  Union,  which  represents  the  pressmen. 
Francis  wants  to  eliminate  the  pressmen  jobs 
through  early  retirement,  requiring  delicate 
discussions.  “They  understand  the  impact  of 
technology,”  he  says.  “They  know  they  have 
to  change  with  the  times.” 

But  these  days,  newsroom  unions  are  also 
wTestling  with  the  issue  as  convergence  tech¬ 
nologies  tempt  companies  to  use  newspaper 
reporters  to  write  for  the  Web  and  appear  on 
cable  and  broadcast  news,  too.  “We  will  have 
a  whole  new  w'ing  to  embrace,”  says  Tony 
Winton,  president  of  the  News  Media  Guild 


(which  represents  all  1,700  U.S.-based 
members  of  the  Associated  Press),  referring 
to  convergence.  “If  you  are  dealing  w'ith  a 
newspaper  and  a  telev'ision  station  and  a 
large  organization,  that  is  more  difficult, 
because  it  will  have  more  resources  in  the 
negotiations.”  Guild  leaders  tentatively- 
agreed  to  a  new  three-year  AP  contract  last 
month,  which  members  have  been  voting  on 
for  weeks.  Results  are  expected  July  18. 

Convergence  could  both  hurt  and  help 
unions,  but  newspapers  are  already  using  it 
at  the  bargaining  table.  Linda  Geeson, 
director  of  marketing  and  communications 
for  the  Sun,  says,  “The  kinds  of  things  that 
w'e  are  asking  for  that  are  new,  deal  with 
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Announces 

THE  KAISER  MEDIA 
FELLOWS  IN  HEALTH 
FOR  2003 


Five  journalists  have  been  selected  as  2003  Kaiser  Media  Fellou's: 

Rebecca  Adam.s,  health  care  reporter.  Congressional  Quarterly 

Project:  Examining  Medicaid  challenges  and  pnilicy  responses  in  ditterent  states. 

Michael  Isip,  executive  producer,  KQED-TV,  San  Francisco 

Project:  Barriers  to  health  care  -  financial,  cultural,  systemic  -  and  the 
implications  tor  patienrs  and  health  care  workers,  and  innovative  efforts  to  deliver 
care. 


Liza  Mundv,  staff  writer.  The  Washington  Post 

Project:  Reproductive  technology,  and  the  ethical  dilemmas  that  new,  tast¬ 
emerging  techniques  present  ti>  doctors,  pt>licymakers,  and  the  many  patients 
availing  themselves  ot  advances  in  fertility  medicine. 

Deborah  L.  Shelton,  medical  and  public  health  reporter,  St.  Louis  Post-Dispatch 

Project:  The  drive  to  increase  the  number  of  live  organ  donors:  the  medical, 
ethical,  scKial,  economic  and  other  implications. 

Oriana  Zill  de  Granados,  staff  reporter/pnxlucer.  Center  tor  Investigative  Reporting, 
San  Francisco 

Prisject:  Gun  violence  as  a  public  health  issue,  tiKused  on  gun  violence  among 
Litino  youth  and  its  impact  on  communities  in  California  and  nationwide. 


In  2004,  the  Kaiser  Media  Fellowships  Program  will  .again  .award  up  to  six  fellowships 
to  print,  on-line,  television  and  radio  journalists  and  editors  interested  in  health  policy, 
health  care  financing  and  public  health  issues.  Information  about  the  2004  program 
will  be  available  shortly,  with  applications  due  in  March  2004.  The  aim  is  to  provide 
journalists  with  a  highly  flexible  range  of  opportunities  to  pursue  individual  projects, 
combined  with  group  briefings  and  site  visits  on  a  wide  range  of  health  and  social  policy 
issues. 

For  more  information,  or  to  apply  for  the  2004  .awards,  visit  our  website  at  www.kff.org; 
or  wTite/ e-mail: 

Penny  Duckham 

Executive  Director  of  the  Kaiser  Media  Fellowships  Program 

Kaiser  Family  Foundation 

2400  Sand  Hill  Road 

Menlo  Park,  CA  94025 

Email:  pduckham@kff.org 

The  K.iiser  Familv  F<><*n.l:anon  is  an  inJepenJent  healrh  care  tininJanon  anJ  ls  maf  attiliateJ  veith  Kaiser  Permanente  or  Katser  Industries. 
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How  a  Student  Rally 
In  Iowa  Drew 
Spectators  Nationwide 


(AP  Photo/The  Des  Moines  Register,  Alex  Dorgan-Ross) 

When  photographs  were  published 
showing  Iowa  State  basketball  coach  Larry 
Eustachy  drinking  with  college  students, 
there  were  calls  for  his  dismissal.  News 
organizations  across  the  country  picked 
up  on  the  story. 

Throughout  the  controversy,  which 
ended  with  Eustachy ’s  resignation,  the 
Des  Moines  Register  shared  news  and 
photos  with  the  AP  —  including  this 
picture  of  a  student  rally. 

“Member  contributions 
strengthen  the  AP  news  report,” 
says  the  Register’s  Director  of 
Community  Pubiications  John 
(Japs.  “We  shared  the  Eustachy 
news  and  photos  because  you 
only  get  as  good  as  you  give.” 

Timely  sharing  is  made  possible  by 
the  unique  cooperative  structure  of 
The  Associated  Press.  Sharing  news  and 
photos  works  for  everyone.  Pass  it  on. 


Associated  Press 

•  www.ap.org 


flexibility  as  a  multimedia 
company.  Nobody  is  just  a 
newspaper  anymore.” 

Guild  President  Foley  sees 
revival  of  cross-ownership  — 
which  her  union  opposed  vigor¬ 
ously  at  the  E'CC  and  in  Congress 
—  as  potentially  helping  and 
hurting  her  union.  The  Guild  is 
prepared  for  inevitable  attempts 
by  papers  to  shift  traditional 
unionized  work  to  non-union 
broadcast  workers,  she  says,  but 
the  union  is  also  looking  forw'ard 
to  the  opportunity  to  organize 
those  shops. 


Labor  under  delusion  ?  Boston  n 

Craig  Rose,  who  is  the  former  an  inforn 
president  of  The  San  Diego 
Union-Tribune’s  now-defunct  Guild  local, 
knows  better  than  most  the  challenges 
newspaper  unions  face.  The  local  decerti¬ 
fied  in  1998  after  6l  years,  following  an 
aggressive  campaign  by  the  paper  that 
convinced  workers  they  would  be  better  off 
without  the  union.  “It  is  very  difficult  in  this 
economy  when  you  have  a  full-blown, 
anti-union  campaign  by  these  companies 
with  lots  of  money,”  said  Rose,  adding  that 
the  new  sroom  now  has  a  two-tier  wage 
system,  with  lower  pay  for  newer  repxjrters. 

In  contrast.  The  Plain-Dealer  in  Cleve¬ 
land  astounded  the  industry  in  1996  when 
it  reached  contracts  with  eight  of  its  unions 
for  an  unheard-of  10  year-period.  A  ninth 
unit  agreed  to  a  pact  that  went  for  14  years. 

“Speaking  for  myself,  I  still  view  it  as  a 
sort  of  win-win  situation,”  says  Scott 
Stephens,  a  P-D  reporter  who  heads  the 
new'spaper’s  Guild  unit  and  is  a  regional 
vice  president  for  the  union.  Stephens  notes 
that  the  paper  at  the  time  wanted  labor 
peace  because  it  was  constructing  a  new 
production  plant  and  preparing  to  build 
a  new  downtown  office  building. 

“Particularly  in  the  90s,  when  things 
were  flush,  it  certainly  was  unusual  to  do 
what  we  did,  to  lock  into  a  long-term  pact,” 
he  adds,  “because  the  feeling  was  that  two, 
three  or  four  years  down  the  road,  you 
could  do  better.  Well,  things  have  changed 
since  then.”  One  downside  for  the  Guild, 
Stephens  says:  It’s  hard  to  keep  members 
motivated  about  union  activities. 

Teamsters  newspaper  head  Molinero 
says  his  union  is  happy,  too,  with  the  long¬ 
term  P-D  arrangement. 

For  its  part,  P-D  management  is  tight- 
lipped  about  the  long  contracts,  with 
William  Calaiacovo,  director  of  labor 
relations  and  human  resources,  confining 


Boston  Newspaper  Guild  President  Steve  Richards  joins  in 
an  informational  picket  at  The  Boston  Globe  in  February. 


himself  to  this  brief  statement:  “Our 
contracts  expire  in  2006.  We  have  achieved 
our  objective  of  labor  stability.” 

Newspaper  union  contracts  seem  to  be 
getting  longer,  a  development  that  might 
once  have  been  seen  as  an  advantage  only 
to  management,  but  that  looks  increasingly 
desirable  to  workers  worried  about  job  se¬ 
curity.  The  Guild’s  contract  with  The 
Philadelphia  Inquirer  anA  The  Philadel¬ 
phia  Daily  News,  for  instance,  runs  six 
years,  and  its  agreement  with  the  San  Jose 
Mercury  News  is  nearly  eight  years  long. 

For  all  the  difficulties  they’ve  faced  re¬ 
cently,  some  union  leaders  take  the  attitude 
that  this,  too,  .shall  pass.  “It  has  happened 
before,”  says  the  Guild’s  Winton.  “I  don’t 
think  it  amounts  to  a  permanent  change  — 
the  pendulum  will  swing  back.” 

Tim  Martel,  organizer  at  the  Indejien- 
dent  Association  of  Publishers  and  Employ¬ 
ees,  a  Guild  local  representing  1,700  Dow 
Jones  &  Co.  employees,  also  is  optimistic. 
Although  his  union  is  in  a  difficult  battle 
for  a  new'  contract  —  stalled  in  part  by 
management  demands  for  a  wage  freeze 
and  less  job  protection  —  he  believes  better 
times  can  return:  “We  think  the  problems 
are  cyclical,  but  it  is  going  to  be  up  to  us.” 

Some  publishers  see  smoother  seas 
ahead  as  well.  Charles  Cochran  is  publisher 
and  CEO  of  Blethen  Maine  Newspapers, 
which  owns  three  dailies  in  the  Pine  Tree 
State,  two  of  which  settled  new  four-year 
contracts  late  last  year.  Although  talks  were 
tough,  resulting  in  annual  raises  of  just 
2.5%  and  the  elimination  of  post-retire¬ 
ment  medical  benefits  for  non-vested 
employees,  Cochran  says  better  economic 
times  ahead  will  yield  easier  labor  relations. 

But  there’s  a  catch.  “It  will  def)end,”  he 
says,  “on  how  cooperative  the  unions  are.”  11 
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PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1 169 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 

PUBLISHING  OPPORTUNITY 

Great  for  current  publishers  to  add-on  or  for 
ad  sales  reps  who  want  to  move  up.  Visit: 
www.PublishingOpportunity.coni 
for  more  information  or  call  Allen  at: 

(800)  941-9907.  ext.  11 

NEWSPAPER  APPRAISERS 

FREE  CONFIDENTIAL  APPRAISAL 
go  to  www.medianiergers.com 

W.B.  Grimes  &  Co..  (301)  253-5016 
Est.  1959-  thousands  sold  and  appraised 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Rans  &  Brokering 
(516)  379-2797/  www.kamengroup.com 

NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  ttur  references 

(214)  2A5-<>.1«MI 
Kickenbachcr  IVIcciia 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg.  MD  20882 
Larry  Grimes  •  Pres  (301)  253-5016 
www.mediamergers.com 
Wren  Barnett,  South  (828)  749-6397 
John  Szefc,  Northeast/^idwest 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  Plains/Central 
(913)  8974790 
Bill  Eubank,  Southwest/South 
(832)  594-8263 
Mike  Bradley,  New  England 
(508)  563-2835 
www.mediamergers.com 

GAUGER  MEDIA  SERVICE.  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MICHAEL  D.  UNDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

NEWSPAPERS  FOR  SALE 

Updated  Weekly-  Properties  for  Sale 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 


-EQUIPMENTS  SUPPLIES- 


_ MAILROOM _ 

BUY/SEU/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-9656 

CLOSING  UP  SHOP  NO  REASONABLE 
OFFER  REFUSED 

MC  CAIN  model  1500  stitcher/trimmer. 
Four  pockets.  Good  condition  CUS- 
TOMBUILT  model  TK300  3-knife  trimmer. 
Can  be  used  online  or  offline.  STEPPER 
TAPER.  Keeps  your  mail  products  intact  by 
applying  tapeacross  open  end  after 
inserting.  Can  be  used  online  or  offline.  Call 
(516)  42&6175  E-mail  rlf629@optonline.net 

NEWSTEC,  INC 

Specializing  in  remanufacturer  Inserters  and 
State  of  the  art  Post  Press  Controls 
Installation*  Spare  Parts  • 

Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tcnewstec@aol.com 

_ PREPRESS _ 

FOR  SALE 
CLOSING  UP  SHOP 
NO  REASONABLE  OFFER  REFUSED 

ECRM  4500-EV-Jetsetter  18”  Imagesetter 
with  punch  and  on-line  processor.  Includes 
RIP  with  dual  hard  drives,  PC  and  Mac 
workstations,  HP  Designerjet  2500  CP 
printer,  Tektronix  780  Phaser.  Call  (516) 
42^6 175  E-mail  rlf629@optonline.net 


PRESSES 


SELLING.  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 
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CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE  ■ 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
*'PRE-PA1D  Experts” 

Horace  Southward/Eric  Southward 
(800)  9508475»www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  (Juality  plus 
Quantity  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

NEWSPAPER  SUBSCRIPTION  SALES 

Starts  ‘Upgrades ‘Stop-Savers  Verification 
John  Oman 
(800)  650-7183 
WWW  Circulationlll.com 

NEWSPAPER 

TELESALES 

LEVIS 

(800)  884-9511 

Email:  DickLevis@Telespherel.com 
or 

www.Telespherel.com 

WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 
www.westparkdirect.com 
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NEWSPAPER  APPRAISERS 


NEWSPAPER  .APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Crihb  •  Jim  Hicks 
Tom  Karavakis  •  Gan  Greene 


CRIBB 

&  ASSOCIATES 

Publlcatfon  Brok»r«g«  A  Appeal*^ 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


ADVERTISING  CONSULTANTS 

ADMIT  IT  YOU’VE  thought  about  owning 
your  own  Ad  Agency.  You’ve  already  got 
good  working  relationships  with  a  few  key 
clients.  They  trust  you.  You’re  probably  al¬ 
ready  acting  as  their  advertising  consultant. 
Only  problem  is  you  are  only  getting  com¬ 
mission  on  a  small  portion  of  their  entire 
budget.  So  why  haven’t  you  taken  the 
plunge?  Well  we  know  why.  All  those  nagging 
things  that  keep  you  from  opening 
your  own  shop  are  VERY  real.  One  misstep 
and  you’re  out  of  business! 

To  service  clients  correctly  you  must  have 
accounting  systems  that  operate  flawlessly, 
purchase  sophisticated  media  buying  soft¬ 
ware,  license  Nielson/Arbitron  data,  deal 
with  collections  problems,  have  proper  traf¬ 
ficking  systems  in  place,  use  creative  people 
you  can  depend  on,  production  resources  for 
every  conceivable  item  the  client  needs.  The 
list  goes  on  and  on.  All  of  this  takes  away 
from  what  you’re  good  at,  dealing  with  the 
client  face  to  face.  Advizor  is  entering  into 
service  agreements  with  ONE  person  in  each 
DMA  to  be  a  licensed  Advizor  representative. 
You  become  incorporated  in  your  own  state 
as  your  own  Ad  Agency.  You  own  100%  of 
the  stock.  You  call  all  of  the  shots  but 
Advizor  provides  you  with  100%  of  the  back 
end  operation.  It's  an  Ad  Agency  in  a  box. 
We  provide  you  everything  you  need  to  be 
in  the  Advertising  Agency  business  at  no 
upfront  cost.  We  only  make  money  when 
you  make  money  so  the  incentive  is  there 
to  help  you  every  way  we  know  possible. 
And  It  is  all  transparent  to  your  client. 

It  will  appear  that  you  have  a  complete  local 
staff  of  experienced  people  working  for 
his/her  best  interest.  Only  one  person  in 
each  DMA  will  be  allowed  to  be  an  Advizor, 
so  if  you  have  interest,  now  is  the  time  to 
make  an  inquiry. 

www.advizor.com/myownagency 
or  call  toll  free  ^6-28 MADS. 


CIRCULATION  SERVICES 
PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CIASSIFIED  ADVERTISERS: 
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-HELP  WANTED- 

ILLUSTRATOR/GRAPHIC 

“Save  Money!  Affordable  made-tOK)rder 
graphics  and  illustrations  at 
www.dailynewsgraphics.com/ep 


PRESSROOM  SERVICES 


PRESS  AND  MAILROOM  INSTALLATIONS 

American  Mechanical  Services 
Pete  Harteveld  (201)  838-7732 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 
www.pressroomcleaners.com 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
The  Times  Leader,  a  Knight  Ridder  newspa¬ 
per  located  in  Wilkes-Barre,  Pennsylvania,  is 
seeking  a  Chief  Financial  Officer.  This  position 
supervises  the  accounting,  cash  and 
credit  functions  of  the  newspaper.  The  suc¬ 
cessful  candidate  will  be  responsible  for  re¬ 
porting  all  newspaper  financial  and  opera¬ 
tional  data;  developing  and  maintaining  se¬ 
cure  and  sound  financial  reporting  systems; 
training  staff  on  latest  technology  and  ac¬ 
counting  practices;  and,  coordinating  peri¬ 
odic  budget  reviews. 

Bachelor’s  degree  in  Business,  Accounting, 
or  Finance  required  -  MBA  and/or  CPA  and 
previous  media  experience  a  plus.  We  offer 
a  competitive  financial  package,  which  in¬ 
cludes  a  relocation  program,  MBO  bonus 
and  comprehensive  benefits  package.  Salary 
commensurate  with  experience. 

Interested  and  qualified  candidates  should 
send  letter  of  interest,  resume  and  salary 
history  to: 

Sharon  Petchel,  Human  Resources  Director 
15  North  Main  Street 
Wilkes  Barre,  PA  18711 
spetchel@leader.net 


ADMINISTRATIVE 


DIRECTOR  OF  TEACHING  TOLERANCE 

The  Southern  Poverty  Law  Center  is 
seeking  a  new  Director  for  its 
award-winning  education  project.  Teaching 
Tolerance.  The  project  is  dedicated  to 
helping  K-12  teactiers  promote  equity  and 
respect  in  the  classroom  and  beyond. 

The  project  publishes  a  semiannual  magazine 
distributed  at  no  charge  to  over 
500,000  educators,  produces  free  multime¬ 
dia  curriculum  packages,  and  operates  a 
website:  www.teachingtolerance.org 

Teaching  Tolerance  magazine  has  won 
more  than  twenty  EdPress  awards;  the  proj¬ 
ect’s  documentary  films  have  been  nominat¬ 
ed  for  three  Academy  Awards. 

The  principal  responsibilities  of  the  Director 
are  to  plan  and  oversee  the  development  of 
education  materials  both  print  and  on-line  - 
and  to  coordinate  the  outreach  activities  of 
the  project. 

Located  in  Montgomery,  Alabama,  the 
Southern  Poverty  Law  Center, 
wviw.splcenter.org  began  as  a  small, 
public  interest  law  firm  in  1971.  In  1981, 
the  Center  established  its  Klanwatch  project 
to  monitor  and  to  combat  the  activities  of 
white  supremacist  organizations. 

In  1992,  the  Center  established  its 
Teaching  Tolerance  project  in  response  to 
growing  evidence  of  the  involvement  of 
young  people  in  hate  crimes  and  hate  group 
activity. 

In  2001,  the  center  launched  a  new  Web  ini¬ 
tiative,  www.tolerance.org  to  provide  an¬ 
ti-bias  resources  to  multiple  audiences. 

The  responsibilities  of  the  Teaching  Tolerance 
Director  include: 

•  Overseeing  the  development  and  produc¬ 
tion  of  all  Teaching  Tolerance  publications 
and  resources 

•  Supervising  professional  and  support  staff 

•  Developing  and  managing  the  department 
budget 

•  Coordinating  programmatic  efforts  with 
other  Center  departments 

•  Cultivating  relationships  with  other  equi¬ 
ty-minded  organizations 

•  Representing  Teaching  Tolerance  at  pro¬ 
fessional  conferences 

The  Center  is  seeking  exceptional  candidates 
with  the  experience  and  qualifications 
necessary  to  excel  in  the  position.  Minority 
candidates  are  encouraged  to  apply. 

The  Center  offers  an  outstanding  team  envi¬ 
ronment  and  the  opportunity  to  do  work 
that  really  makes  a  difference  in  people’s 
lives.  Salary  is  competitive  and  benefits 
are  generous. 

Interested  candidates  should  send  a  cover 
letter  and  resume  to: 

Human  Resources 
Southern  Poverty  Law  Center 
400  Washin^on  Ave. 
Montgomery,  AL  36104 

We  are  an  Equal  Opportunity  Employer  - 
M/F/DA 


ADMINISTRATIVE 


PUBLISHER 

Wick  Communications  is  currently  seeking 
an  individual  with  a  strong  advertising  or  ed¬ 
itorial  background  to  lead  the  team  at  our 
Lake  Isabella,  CA  location.  The  Kern  Valley 
Sun  is  a  5,400  paid  circulation  weekly  com¬ 
munity  newspaper  located  in  a  popular  rec¬ 
reation  community'  in  southern  California. 

The  successful  candidate  must  possess 
strong  planning  and  organizational  skills, 
proven  leadership  skills  and  the  ability  to 
develop  and  manage  financial  objectives. 
Advertising  or  marketing  experience,  em¬ 
ployee  development,  sales  growth  and  the 
ability  to  work  effectively  in  a  team  environ¬ 
ment  are  key  elements  for  consideration. 

This  individual  will  be  a  leader,  in  the  news¬ 
paper  and  the  community;  with  an  under¬ 
standing  of  what  our  customers  want  and 
can  deliver  products  and  services  to  meet 
those  expectations. 

We  offer  a  competitive  compensation  pack¬ 
age  that  includes  performance-based  incen¬ 
tives,  in  addition  to  medical  insurance  and  a 
401(k)  plan.  This  newspaper  is  part  of  a 
family-owned  newspaper  organization  dedi¬ 
cated  to  quality  community  newspapers. 
Send  resume,  including  salary  history,  in 
confidence  to:  J.  Kennon,  Group  Manager, 
Wick  Communications  Co.,  P.O.  Drawer  90, 
Covington,  LA  70434  or  E-mail: 

j.kennon@wickcommunications.com 


PUBLISHER:  Award-winning  Sunday  daily  in 
the  Northwest  is  searching  for  a  Publisher. 
MUST  have  a  strong  editorial  background. 
We  are  looking  for  a  professional  who  puts 
news  first.  This  unique,  under  30,000  daily 
needs  an  individual  who  loves  the  outdoors 
and  who  has  a  hands-on  attitude.  If  interest¬ 
ed,  please  send  your  resume  to: 

Box  3401,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


ACCOUNT  MANAGER 
MAJORS/NATIONAL  ADVERTISING 
The  Journal  News,  a  Gannett  Newspaper,  is 
looking  for  an  Account  Manager  with  2-t- 
years  newspaper/media  experience  to  sell 
print  and  online  advertising  to  major  and  na¬ 
tional  accounts.  Candidate  will  develop  and 
execute  sales  presentations,  demonstrate 
good  closing  skills  and  be  able  to  handle 
pressure  of  daily  deadlines;  travel  required. 
We  offer  competitive  salaries  and  potential 
of  performance  based  bonuses.  We  welcome 
diversity  and  maintain  a  safe  drug 
free  workplace;  pre-employment  drug  testing 
is  required.  For  consideration,  please 
forward  resume  to: 

The  Journal  News 

One  Gannett  Drive,  White  Plains,  NY  10604 
Fax:  (914)  696-8174 

ADVERTISING  DIRECTOR 
Hands-on,  results  oriented  motivator 
needed  for  new  daily  in  Western  Colorado. 
Must  be  a  leader  with  a  proven  track  record 
in  individual  sales  and  staff  management. 
Great  opportunity  to  be  in  on  an  exciting 
project  with  a  progressive  company. 

E-mail  resumes  to:  jduffy@gjfreepress.com 


-HELP  WANTED- 


ACADEMIC  ACADEMIC 


DIRECTOR 

JOURNALISM  INSTITUTE  FOR  DIGITAL  EDUCATION, 
ACTIVITIES  AND  SCHOLARSHIP 
DEPARTMENT  OF  JOURNALISM 
BALL  STATE  UNIVERSITY 
MUNCIE,  INDIANA 

The  Department  of  Journalism  is  searching  for  a  visionary  leader  to  direct  an  innovative 
new  program  that  will  serve  high  school  journalism.  The  Director  will  establish  a 
national  institute  that  will  prepare  and  distribute  digital  curriculum  materials,  research 
journalism  education,  support  of  First  Amendment  rights,  as  well  as  solicit  partnerships 
and  educational  opportunities  with  the  industry. 

Funding  for  the  project  comes  from  the  John  S.  and  James  L.  Knight  Foundation,  the 
Lilly  Endowment  Inc.,  and  Ball  State  University. 

This  national  institute  will  further  Ball  State’s  mission  to  promote  excellence  in  scholastic 
journalism.  J-IDEAS  is  in  addition  to  the  current  secondary  education 
teacher-training  program,  series  of  regional  workshops,  and  services.  Fund  raising 
and  grant  writing  will  be  a  critical  factor  to  the  future  of  the  institute. 

Minimum  qualifications:  bachelor’s  degree;  either  professional  journalism  experience 
or  teaching  experience;  understanding  of  digital  technology;  ability  to  fund  raise  and 
write  grants.  Preferred  qualification:  master’s  degree  or  doctoral  degree. 

Send  letter  of  application,  curriculum  vitae  or  resume,  transcript  of  highest  degree 
earned,  and  contact  information  for  at  least  three  references  to: 

Marilyn  Weaver,  Department  Chairperson,  Department  of  Journalism 

Ball  State  University 

Muncie,  IN  47306 

Applicants  may  submit  other  materials  that  demonstrate  qualifications  for  the 
position.  Review  of  applications  will  begin  July  15,  2003,  and  will  continue  until  the 
position  is  filled.  The  anticipated  start  date  is  August,  2003.  www.bsu.edu 

Ball  State  University  is  an  equal  opportunity,  affirmative  action  employer  and  is 
strongly  and  actively  committed  to  diversity  within  its  community. 
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ADVERTISING 


ADVERTISING  DIRECTOR:  Seeking  energetic 
professional  with  proven  track  record  to 
lead  retail  and  transient  classified  staffs. 
We  offer  excellent  compensation  program, 
positive  work  environment  and  growing 
market.  Ellensburg  is  home  to  a  four-year 
university  and  located  in  one  of  the  North¬ 
west’s  prime  recreation  areas.  Send  resume, 
references  and  salary  requirements  to;  Bill 
Kunerth,  401  N.  Main  Street,  Ellensburg, 
WA  98926.  Or  E-mail  to: 

bkunerth@kvnews.com 


ADVERTISING  MANAGER 
The  Alamogordo  (NM)  Daily  News  seeks  an 
Advertising  Manager  to  lead  its  retail  and 
classified  advertising  departments,  a  staff 
of  eight.  A  college  degree  preferred. 
Should  have  five  years  of  newspaper  sales 
experience  and  at  least  one  year  of 
effective  management  experience.  Must 
have  energy,  creativity,  enthusiasm  and  the 
ability  to  lead  and  train.  Needs  to  be  organ¬ 
ized,  goal-oriented  and  possess  a  positive 
attitude.  Excellent  benefits  at  this 
six-day-a-week  Gannett  newspaper  with  a 
circulation  of  7,500  daily  and  8,500 
Sunday.  EOE.  Please  send  resume  and  letter 
of  interest  to: 

Richard  Coltharp,  Publisher 
Alamogordo  Daily  News 
518  24  Street,  Alamogordo,  NM  88310 
Or  fax  (505)  437-7795 
Or  E-mail:  rcoltharp@alamogordnews.com 


ADVERTISING  MANAGER:  Looking  for 
energy  and  experience  to  lead  the  4-person 
sales  team  on  Idaho's  best  weekly  newspa¬ 
per,  monthly  real  estate  guide  and  bi-annual 
upscale  magazine  in  beautiful  Sun  Valley, 
Idaho.  Competitive  and  lively  market  needs 
experienced  and  organized  self-starter  who 
inspires  others  and  thinks  strategically.  Re¬ 
quirements:  B.A.,  5  years  newspaper  sales 
experience  and  demonstrated  success  in 
growing  revenues.  Management  experience 
and  training  desired.  Competitive  compen¬ 
sation  package,  plus  great  mountain  living. 
Submit  resume  with  references  to: 

Pam  Morris,  Idaho  Mountain  Express 
P.O.  Box  1013,  Ketchum,  ID  83340 
FAX  (208)  726-2329,  or  E-mail  to: 
publisher@mtexpress.com. 


ADVERTISING  SALES  MANAGER 
We  are  looking  for  an  energetic  Sales  Man¬ 
ager  to  grow  local  retail  market  share,  mo¬ 
tivate  and  coach  staff,  plan  and  develop  ad¬ 
vertising  revenue  initiatives. 

The  successful  candidate  will  possess  a 
proven  track  record  in  newspaper 
sales/management. 

The  Intelligencer  is  located  in  Doylestown, 
PA.  We  are  part  of  Calkins  Media,  a  family 
owned  company  committed  to  growth  and 
advertiser  results. 

We  offer  a  competitive  salary  and  monthly 
performance  bonus.  Benefits  include  major 
medical,  dental,  401  (k),  and  pension  plan. 
Send  resume  to: 

The  Intelligencer 
Attn:  Kim  Noble 
333  North  Broad  Street 
Doylestown,  PA  18901 
Or  E-mail:  knoble@phillyburbs.com 


ADVERTISING 


ADVERTISING  SALES  MANAGER  wanted  for 
Central  Connecticut  publishing  company. 
Must  have  experience  in  ad  sales  and  man¬ 
aging  a  medium-sized  sales  staff.  Must 
have  strong  leadership,  motivational,  and 
problem  solving  skills.  Send  resume  and  re¬ 
cent  salary  history  care  of  Charles  Smith, 
Haggett  &  Longobardi,  115  Glastonbury 
Boulevard,  Glastonbury,  CT  06033. 


CLASSIFIED  ADVERTISING  MANAGER 
The  nation’s  fastest  growing  newspaper  is 
looking  for  an  experienced  Classified  Adver¬ 
tising  Manager  to  manage  the  sales  and  op¬ 
erations  of  its  Classified  Sales  Department. 
This  is  an  exciting  opportunity  for  the  right 
person  to  work  in  a  major  metro  market. 
The  successful  candidate  will  possess 
strong  leadership,  organizational  and  inno¬ 
vative  marketing  skills.  The  position  requires 
the  ability  to  train  and  motivate  staff, 
prepare  budgets,  make  sales 
presentations,  understand  technical 
systems,  handle  multiple  projects  and  work 
in  a  rapidly  growing  environment. 

You  must  be  experienced  in  classified  ad¬ 
vertising  in  a  highly  competitive  market.  De¬ 
gree  required.  We  offer  competitive  salary, 
bonus,  benefits,  pension  plan  and  401(k). 

To  apply  send  resume  along  with  cover  letter 
and  salary  requirements  to: 

Fax:  Attention  CAD  (212)  930-8120 
Or  E-mail:  rdonofrio@nypost.com 


GENERAL  MANAGER/AD  DIRECTOR 

The  Cottage  Grove  Sentinel,  an  award  win¬ 
ning  community  newspaper,  is  looking  for 
the  right  candidate  to  fill  this  pivotal 
position.  Responsibilities  include  overseeing 
the  newspaper’s  advertising  department  as 
well  as  running  the  day-to-day  operations  of 
a  4000-1-  circulation  community  paper.  Re¬ 
porting  to  the  SBU  Publisher,  the  GM/Ad  Di¬ 
rector  will  participate  on  the  management 
team,  setting  direction  and  strategy  for  this 
Lee  Enterprises  newspaper. 

Successful  candioate  will  have  a  strong 
background  and  proven  record  in  newspaper 
advertising  sales,  demonstrated  ability 
to  supervise  staff  and  lead  an  organization. 
Solid  administration,  communication  and 
leadership  skills  required. 

We  are  an  equal  opportunity  employer,  of¬ 
fering  a  full  benefits  package  including  med¬ 
ical,  dental,  vision,  401(k),  employee  stock 
program,  and  paid  vacation. 

Send  resume,  salary  requirements  and  ref¬ 
erences  to:  GM/Ad  Mgr  Search,  Regional 
HR  Director,  P.O.  Box  130  Albany,  Oregon 
97321;  or  E-mail  to:  linda.powelKSee.net 


Obstacles  don't  have  to  stop  you. 
If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

•  Michael  Jordan 


ADVER'nSING 


DISPLAY  ADVERTISING  DIRECTOR 
We  are  a  90,000  circulation  daily  located 
in  the  Detroit  Metro  area  seeking  a  top 
newspaper  advertising  leader  with  excellent 
communication  skills  who  can  develop  peo¬ 
ple.  The  candidate  must  be  able  to  drive 
revenues  with  good  strategic  planning  and 
work  well  in  a  team  environment  while  ad¬ 
hering  to  the  core  values  of  our  advertising 
division. 

Duties  include:  Leadership  of  advertising 
sales  and  support  staff  managers;  sales 
management  with  integral  revenue  responsi¬ 
bilities;  cost  control;  budgeting  and  fore¬ 
casting;  development  of  managers  and  errv 
ployees;  ability  to  work  in  a  team  environment 
with  other  department  heads. 

Newspaper  advertising  experience 
required;  5-i-  years  of  newspaper 
advertising  management  preferred  in  a 
competitive  market.  Must  have  experience 
with  P&L  responsibilities  as  well  as  experi¬ 
ence  with  budgeting  and  forecasting.  College 
degree  is  desirable. 

Benefits  include  a  401(k),  bonus  plan,  medi¬ 
cal  and  dental,  vacation  and  life  insurance. 
Qualified  applicants  should  send  a  resume 
and  cover  letter  with  salary  history  in  confi¬ 
dence  to  the  address  below; 

The  Oakland  Press 
Attn:  H.R.  Department 
48  West  Huron,  Pontiac,  Ml  48342 
Fax  (248)  4544482 
E-mail;  sandra.groves@oakpress.com 


GOOD  JOBS 
NICE  TOWNS 

See:  www.wickcommunications.com 


ADVERTISING 


LEADS  CHANGE 
SEES  OPPORTUNITIES 
DOES  THE  RIGHT  THING 
GETS  RESULTS 

Do  these  words  describe  you?  If  you  are  an 
experienced  Advertising  Manager  who  fits 
this  description,  you  could  be  the  ideal  can¬ 
didate  for  our  Retail  Ad  Manager  position. 
The  News  &  Record  in  Greensboro,  NC  is  a 
mid-size  daily  named  by  E&P  as  one  of  the 
“10  that  do  it  righf .  Owned  by  privately  held 
Landmark  Communicabons,  the  News  & 
Record  prides  itself  on  being  focused  on 
revenue  and  circulation  growth,  award-winn¬ 
ing  journalism  and  delighting  our 
customers,  both  readers  and  advertisers. 
As  Retail  Ad  Manager,  you  will  lead  the  local 
retail  and  key  accounts  teams,  helping  the 
News  &  Record  achieve  competitive  advan¬ 
tage  through  developing  people,  improving 
productivity  and  delighting  customers.  A 
key  responsibility  will  be  to  develop  sales 
and  management  talent.  The  ability  to 
create  a  department  that  teaches  and  in¬ 
spires  others  to  recognize  and  capitalize  on 
sales  opportunities  is  critical.  Greensboro 
offers  great  quality  of  life,  colleges  and  uni¬ 
versities  galore,  and  easy  weekend  getaways 
to  the  beach  and  mountains.  Bachelor’s  de¬ 
gree  and  five  years  of  newspaper 
advertising  exoerience  required.  If  you  pos¬ 
sess  strong  leadership  skills  and  a  demon¬ 
strated  ability  to  lead  change,  and  if  you  are 
looking  for  a  position  with  tremendous  po¬ 
tential  for  advancement  in  a  top-notch 
media  company,  send  your  resume  to: 

Sheby  Luck  Newton 
Recruitment  Coordinator 
P.O.  Box  20848,  Greensboro,  NC  27420 
E-mail:  employment@news-record.com 


ADVERTISING  ADVERTISING 


PRINT  ACCOUNT  DIRECTOR 

Scarborough  Research,  the  nation’s  premier  provider  of  locaknarket  consumer  research, 
is  seeking  a  highly  motivated  and  self-directed  sales  professional  with  an  excephonal  cus¬ 
tomer  service  orientahon  to  join  our  dynamic  Print  Sales  Team. 

The  Print  Account  Director  will  be  responsible  for  the  sales  and  service  of  the  Scarborough 
Reports  -  and  Scarborough’s  related  products  and  services  -  to  over  100 
daily  newspapers,  weeklies  and  magazines  in  the  US.  The  Account  Director  will  be 
assigned  to  a  specific  geographic  territory  and  will  need  to  travel  30-35%  of  the  time. 

The  ideal  candidate  will  have  seven  or  more  years  of  experience  in  marketing  research 
sales,  newspaper  advertising  sales  support,  newspaper  research,  or 
research  for  a  newspaper,  media  company,  advertiser  or  advertising  agency.  A 
BA/BS  required;  MA/MS  preferred. 

The  following  skills  are  essential  for  success  in  this  position: 

•  ability  to  provide  consistent  “over  the  top’  customer  service 

•  ability  to  manage  multiple  clients  in  various  markets 

•  the  desire  to  prospect  for  new  clients  and  grow  Scarborough’s  Print  business 

•  exceptional  presentation  and  training  skills 

•  in-depth  understanding  of  consumer  research 

•  ability  to  help  clients  use  research  to  sell  advertising  and  grow  readership 

If  you  love  the  print  media  business  and  you  have  a  background  in  account  development 
and  management,  presentations,  data  analysis  and  data  interpretation  -  and 
possess  the  energy  and  drive  to  grow  Scarborough’s  Print  business  -  then  this  posihon  is 
for  you. 

We  offer  a  competitive  compensation  and  benefits  package.  Please  send  your  resume  with 
salary  requirements  to: 

dniorisie@scarborouKh.com  Or  Fax  to  (646)  654-8455 
M/FEOE 


EpiT0R6?PUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  188d. 


www.editorandpubllsher.com 


JULY  14,2003  EDITOR& PUBLISHER  CLASSIFIEDS  19 


Phone:1-888-825-9149  ~ 


iEDlTORANDPUBLISHER.COM 


CljniiDJiEMliG 

•  MMACMAHON(aEDITORANDPUBLISHER.COM  • 


~  Fax :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Gainesville  Sun  and  Ocala  Star-Banner 
have  clustered  their  distinct  publications  to 
create  a  daily  combined  circulation  market 
of  110,000.  Known  as  North  Florida  News¬ 
papers,  we  are  responsible  for  sales  of 
newspaper,  direct  mail,  on  line  services, 
event  marketing,  weekly  newspapers,  pro¬ 
motional  sponsorships  and  monthly  maga¬ 
zines.  We  are  looking  for  a  creative  adver¬ 
tising  executive  to  lead  our  retail  sales  efforts 
in  Gainesville  while  working  closely 
with  the  Star  Banner  to  define  and  drive 
combination  sales  efforts.  Gainesville  is 
home  to  The  University  of  Florida  and  has  a 
stable  economy  driven  by  bio-tech  and  med¬ 
ical  industries.  Our  market  boasts  an  afford¬ 
able  cost  of  living  and  a  spirited  small  town 
quality  of  life.  Nestled  less  than  2  hours 
from  either  coast  and  Orlando,  we  enjoy 
great  weather,  nearby  springs,  lakes  and 
rivers,  beaches,  excellent  schools,  sports 
and  cultural  activities.  Candidate  should  be 
a  hands-on  high  energy  individual  with  excel¬ 
lent  people  skills  and  a  great  track  record 
of  developing  and  executing  sales 
initiatives.  Experience  in  sales  supervision 
and  in  packaging  and  selling  of  multi-media 
products  are  required.  Proficiency  in  MS  Of¬ 
fice  products,  budgeting  and  forecasting  a 
significant  plus.  Owned  by  the  New  York 
Times  Co.  and  an  equal  opportunity  employer 
we  offer  relocation  assistance,  excellent 
benefits,  pension,  401(k)  and  superior 
health  insurance.  Send  your  resume  and 
cover  letter  to: 

Stan  Renbarger,  Director  Sales  &  Marketing 
North  Florida  Newspapers 
P.O.  Box  147147 
Gainesville,  FL  32614-7147 
Or  E-mail:  stan.renbarger@gvillesun.com 

SALES  MANAGER 

Jewish  Renaissance  Media,  Publishers  of 
The  Detroit  Jewish  News,  The  Atlanta 
Jewish  Times,  Style  Magazine  and  Chai 
Magazine  is  seeking  a  Sales  Manager  for 
the  Southfield,  Michigan  office  to  be  respon¬ 
sible  for  a  growing  outside  sales  staff.  This 
“hands  on"  position  requires  an  entrepre¬ 
neurial,  roll  up  your  sleeves  management 
style  to  hire,  train,  coach  and  mentor  a 
team  of  achievers  while  fostering  a  profes¬ 
sional  solution  oriented  selling  environment 
and  teamwork.  Applicants  should  have  a 
proven  track  record  of  revenue  building  and 
staff  career  development  as  well  as  the 
ability  to  motivate  your  team  to  meet  or  ex¬ 
ceed  revenue  goals  while  providing  excellent 
customer  service. 

The  Jewish  News'  culture  encourages 
growth,  leadership  and  teamwork.  It  fosters 
an  autonomous,  yet  supportive  environment 
of  respect,  trust  and  fun.  We  offer  a 
creative  and  adaptable  compensation  pack¬ 
age  to  promote  growth  and  reward 
success. 

Please  send  your  resume  and 
compensation  requirements  to: 

Dave  Neill,  Associate  Publisher 
The  Detroit  Jewish  News 
29200  Northwestern  Flighway,  Suite  110 
Southfield,  Ml  48034 
dneill@thejewishnews.com 


"One  of  the  hardest  things  in  life  is  having 
words  in  your  art  that  you  can't  utter." 

-James  Earl  Jones,  actor,  1993 


CIRCUlA'nON 


CIRCULATION  DIRECTOR 
The  Record  in  St.  Augustine,  Florida,  the  na¬ 
tion’s  oldest  city,  seeks  a  hands-on  circulation 
director  to  take  our  distribution  to  the 
next  level.  Seven-day  18,000  coastal  daily 
in  one  of  Florida’s  fastest  growing  markets 
offers  opportunity  for  experienced  small 
daily  circulator  or  seasoned  veteran.  Ideal 
candidate  has  done  it  all  in  circulation  - 
sales,  customer  service,  marketing,  ABC 
and  management  experience  with  proven 
track  record.  If  you  haven’t  thrown  a  down 
route,  this  is  not  the  job  for  you.  Send  resume 
to  Publisher,  St.  Augustine  Record, 
P.O.  Box  1630,  St.  Augustine,  FL  32085. 

Or  E-mail: 

ronnie.hughes@staugustinerecord.com 

CIRCULATION  DIRECTOR 
The  Times-Georgian  a  10,000  circulation 
daily  newspaper  with  four  weekly  newspapers 
in  Carrollton  Georgia.  This  position  will 
oversee  a  staff  of  four.  Our  newspapers 
cover  all  areas  west  of  Atlanta  to  the  Alabama 
border.  Carrollton  offers  an  excellent 
lifestyle  with  reasonable  cost  of  living.  You 
can  enjoy  Atlanta,  which  is  45  minutes 
away,  without  being  abused  by  it.  This  fast 
growing  area  offers  excellent  opportunities 
for  circulation  growth.  We  are  part  of  the 
Paxton  Media  Group  of  31  newspapers  of¬ 
fering  excellent  pay  and  benefits.  Send  re¬ 
sume  and  salary  history  to  Tom  Overton, 
publisher.  The  Times-Georgian,  901  Hays 
Mill  Road,  Carrollton,  GA  301 1 7. 


MEMBER  SERVICES  DIRECTOR 
A  rare  opportunity  indeed  -  the  award-winning 
Cape  Cod  Times  seeks  a  leader  to  manage 
its  Member  Services  department.  Member 
Services  is  our  version  of  a  customer- 
focused  circulation  department.  The  member 
services  director  reports  to  the  publisher  and 
is  responsible  for  all  aspects  of 
member  services  including  Cape  Cod  Times 
copy  sales,  revenue  growth,  service  and 
marketing.  Responsibilities  also  include  the 
Times’  product  delivery  business.  White  Gull 
Delivery,  and  its  NIE  program.  Be  prepared 
to  develop  long-range  strategic  and  tactical 
plans  to  achieve  sales  and  revenue  targets; 
execute  plans  with  precision,  passion  and 
success:  develop  skills  of  colleagues  and 
enrich  their  careers  through  mentoring  and 
coaching;  work  closely  with  newspaper 
management  peers  to  ensure  a  powerfully 
coordinated  effort  to  achieve  newspaper 
goals.  This  is  a  hands-on  leadership  role 
just  right  for  an  enthusiastic,  self-motivated 
leader. 

Successful  candidate  will  possess  extensive 
knowledge  in  all  facets  of  daily  newspaper 
circulation  management  including  a 
minimum  of  5  years  management  experience 
and  5  years  as  a  circulation  staff 
member  in  various  roles.  A  college  degree 
is  preferred  with  an  emphasis  on  business, 
marketing  or  communication.  We  seek  ex¬ 
cellent  leadership  skills,  strong  written  and 
verbal  communication  skills,  a  passion  for 
customer  service,  a  penchant  for 
teamwork,  and  a  thirst  for  winning. 

Qualified  applicants  should  send  a  cover  let¬ 
ter,  resume,  salary  history  and  salary  ex¬ 
pectations  to:  Leslie  Terry,  Human  Resources 
Manager,  Cape  Cod  Times,  319 
Main  Street,  Hyannis,  MA  02601,  or  E-mail 
same  to:  Iterr^capecodonline.com.  Dead¬ 
line  is  July  25. 


!  CIRCULA’nON 


j  SINGLE  COPY  SALES  MANAGER 
i  The  New  Haven  Register,  a  95,000  daily 
and  100,000  Sunday  paper  is  accepting  re¬ 
sumes  for  a  Single  Copy  Sales  Manager. 
The  position  grows  circulation  through  vend- 
1  ing  and  retail  locations,  street  hawkers  and 
i  third  party  sales  as  well  as  develop  points- 
I  of-sale,  promotional  partnerships,  manage 
I  draws,  returns  and  sellouts.  Forward 
I  resume  to  P.  Hudson,  New  Haven  Register, 
j  40  Sargent  Drive,  New  Haven,  CT  06511 . 

E-mail:  phudson@nhregister.com 

COMMUNICATIONS 

DIRECTOR  OF  COMMUNICATIONS 
Major  Florida  based  Sports  organization  is 
seeking  an  experienced  Director  of  Commu- 
I  nications  and  Publications  to  oversee  same 
and  develop  annual  communications  plans, 
j  Salary  plus  benefits.  E-mail  resume  to: 
j  jobmarket2003@yahoo.com 

I  - 

_ EDITORIAL _ 

1  BUSINESS  REPORTER:  Pacific  Business 
!  News,  an  American  City  Business  Journals 
!  publication  in  Honolulu,  Hawaii,  seeks  a 
i  business  reporter  to  join  the  state’s  largest 
I  business  news  team.  Ideal  candidate  will 
;  have  5-f  years  of  business  reporting  expe- 
[  hence.  Must  be  comfortable  in  a 
fast-paced,  high-expectations  environment 
I  with  daily  deadlines  and  multimedia  respon- 
j  sibilities.  Send  resume  and  cover  letter  by 
'  E-mail  to  editor  Gina  Mangieri: 

'  gmangieri@bizjournals.com. 

:  Bu¥nESS  REPORTERS 

!  The  Business  Journal  Serving  Greater  Mil- 
1  waukee,  winner  of  the  most  recent  “Best  in 
i  Business”  award  from  the  Society  of  Ameri- 
1  can  Business  Editors  and  Writers,  seeks  a 
I  reporter  for  small  business  and  technology 
j  beats.  An  understanding  of  small-business 
I  issues  and  technology  industry  a  plus.  Mini- 
!  mum  two  years  as  full-time  newspaper  re¬ 
porter  required. 

Also  seeking  an  experienced,  enterprising 
and  assertive  reporter  to  cover  commercial 
real  estate,  development,  construction 
and  retail.  Minimum  three  years  as  a 
I  fulltime  newspaper  reporter  required. 

Must  write  clearly  and  succinctly  and  con¬ 
sistently  meet  deadlines.  The  Business 
Journal  is  part  of  American  City  Business 
Journals. 

Resume  and  writing  samples  to: 

Rich  Kirchen,  Managing  Editor 
i  The  Business  Journal 

i  600  W.  Virginia  St.  Suite  500 
j  Milwaukee,  Wl  53204 

Or  E-mail  responses  to: 
rkirchen@bizjournals.com.  No  phone  calls. 

DO  IT  ALL.  Innovative,  employee-owned, 
seven-day  newspaper  seeks  an  entry-level 
j  general  assignment  reporter.  We  need 
I  someone  who  can  do  everything:  features 
on  school  children  harvesting  potatoes; 
deadline  stories  on  cops  and  crime;  and  en¬ 
terprise  pieces  on  Idaho’s  changing  small 
towns.  Send  clips  and  resume  to  Assistant 
Managing  Editor  Margaret  Wimborne,  Post 
Register,  P.O.  Box  1800,  Idaho  Falls,  ID 
83403. 


EDITORIAL 


CENTRAL  VIRGINIA  WEEKLY 
GROUP  MANAGING  EDITOR 
We  have  an  immediate  opening  for  a  group 
managing  editor  to  lead  our  award-winning 
community  weekly  newspapers.  The  ideal 
candidate  will  have  a  good  feel  for  the  role 
of  community  newspapers,  as  well  as 
strong  writing,  editing  and  layout  skills.  Pho¬ 
tography  skills  are  a  bonus.  The  successful 
candidate  will  demonstrate  the  ability  to 
lead  editors  and  reporters  at  multiple  loca¬ 
tions  in  multiple  products  across  our  geo¬ 
graphic  marketplace.  Candidate  must  have 
a  BS  in  Advertising,  Marketing,  Journalism, 
or  similar  field,  or  equivalent  practical  ex¬ 
perience.  This  is  a  fun,  flexible  job,  but  de¬ 
mands  attention  to  detail  and  juggling  multi¬ 
ple  tasks  at  once  under  a  deadline 
structure.  Strong  organization  skills  are 
mandatory.  This  is  a  full-time  position  with 
excellent  benefits  including  health,  dental, 
vision  and  a  company  match  401(k).  If 
you’re  the  right  fit,  and  willing  to  work  to 
take  our  newspapers  to  the  next  level,  then 
the  Central  Virginia  Weekly  Group  wants  to 
hear  from  you.  Mail,  fax,  or  E-mail  resume 
and  cover  letter  with  salary  requirements  to 
Mitchell  Lynch,  Publisher,  The  Orange  County 
Review,  110  Berry  Hill  Road,  P.O.  Box 
589,  Orange,  VA  22960. 

Fax  (540)  672-3699 
E-mail:  mlynch@orangenews.com 

EDUXJR 

Houston  Voice,  metro  Houston’s  leading 
Gay,  Lesbian,  Bisexual,  and  Transgender 
publication,  seeks  experienced  journalist  to 
lead  its  editing  team.  Ideal  candidate  will  be 
highly  organized  and  have  excellent  writing 
and  editing  skills.  Competitive  pay  and  ben¬ 
efits,  generous  vacation  package.  Reply  via 
E-mail  to:  ccrain@washblade.com. 

EXECUTIVE*  EDIT'OR 

The  Amarillo  Globe-News  is  seeking  an  Ex¬ 
ecutive  Editor.  The  Editor  will  lead  the 
newsroom  of  the  Amarillo  Globe-News  in 
covering  Amarillo  and  the  Texas  Panhandle. 
This  position  will  hire  and  supervise  the 
newsroom  department  heads  and  will  be  re¬ 
sponsible  for  preparing  and  managing  the 
newsroom  budget.  The  editor  must  be  able 
to  challenge,  motivate  and  inspire  the 
newsroom  to  improve  daily  and  Sunday 
newspapers.  The  ideal  candidate  will  be 
well  versed  in  writing,  reporting,  design,  legal 
and  technology  issues  in  the  newsroom. 
Must  have  a  college  undergraduate  degree 
and  at  least  15  years  in  newspapers,  with 
significant  time  as  a  supervisor. 

Candidate  must  possess  the  highest  stand¬ 
ards  for  journalistic  ethics  and  quality. 

Send  resume  to  Les  Simpson,  publisher, 
Amarillo  Globe-News,  P.O.  Box  2091,  Ama¬ 
rillo,  TX  79166. 


The  Dayton  Business  Journal  is  looking  for  a 
REPORTER  with  aching  hunger  to  break 
news.  Send  resumes,  clips  to  Lisa 
Morawski,  editor,  Dayton  Business  Journal, 
137  N.  Main  Street,  Suite  800,  Dayton,  OH 
45402.  E-mail:  lmorawski@bizjournals.com. 

THE  PHILADELPHIA  TRIBUNE,  an  award  win¬ 
ning  African  American  Newspaper,  is  seeking 
to  fill  the  following  positions:  POLICE  RE¬ 
PORTER,  SPECIAL  PROJECTS  EDITOR, 
COPY  EDITOR,  FEATURE  WRITERS,  CITY 
HALL  REPORTER.  Fax  resume  to  (215) 
735-3612  or  E-mail  carolineeld@msn.com. 
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EDITORIAL 


EXPERIENCED  POLITICAL  REPORTER 
The  Vermont  Press  Bureau,  the  state  house 
bureau  for  Vermont’s  two  largest  independ¬ 
ently  owned  newspapers,  is  seeking  a  sea¬ 
soned  political  reporter  to  join  our  team  in 
one  of  the  most  beautiful  state  capitals  in 
the  country.  The  reporter  must  have  at 
least  three  years  of  daily  newspaper  experi¬ 
ence,  a  strong  knowledge  of  politics  and 
government  and  the  ability  to  develop  and 
maintain  sources  on  demanding  beats. 
Send  cover  letter,  resume  and  five  clips  to; 
Darren  Allen,  Bureau  Chief 
The  Vermont  Press  Bureau 
P.O.  Box  277,  Montpelier,  VT  05601 
Or  as  Microsoft  Word  attachments  to: 

darren.allen@bmesargus.com 
by  July  24,  2003. 

WEB  editor/g^phTcsTditor 

Are  you  a  multi-media  storyteller?  Are  you 
looking  for  a  way  to  put  your  web  skills  to 
use  and  still  be  able  to  do  creative  graphic 
work  in  the  print  environment? 

We  have  a  web/print  hybrid  job  that  may  be 
just  for  you!  We  are  looking  for  a  web  edi¬ 
tor/graphics  editor  to  help  maintain  our 
standing  as  the  most  dynamic  community 
newspaper  and  information  company  in  the 
Midwest. 

The  successful  candidate  will  be  a  visual 
journalist  and  able  to  edit  and  post  news 
stories  to  the  web,  develop  and  coordinate 
multimedia  news  projects  and  maintain  the 
daily  news  content  production  of  the  web 
site.  This  person  will  also  be  the  Graphics 
Editor  of  the  daily  newspaper  and  be  able 
to  show  success  in  creating  charts,  maps 
and  dynamic  page  design  skills  for  the  daily 
newspaper. 

Send  resume,  clips  and  brief  letter  describing 
your  past  history,  successes  and  goals 
to  Bill  Dunn,  editor.  Grand  Island  Independent, 
P.O.  Box  1208,  Grand  Island,  NE 
68802-1208. 

. WRITER 

African  American  weekly  newspaper  seeks 
freelance  writer  for  500  to  1000  word  arti¬ 
cles  on  a  variety  of  topics  of  interest  to  its 
market.  Please  forward  writing  samples,  re¬ 
sume,  compensation  expectations  to: 

Eric  H.  Kearney 

P.O.  Box  29077,  Cincinnati,  OH  45229 

“  wMr7^i7st 

Miami-based  political-risk  analysis  firm 
seeks  analyst  with  experience  in  Latin 
America  and  excellent  writing  skills.  Generous 
compensation.  Considerable  travel.  Resume 
and  writing  samples  to: 

hr@ackermangroup.com 

_ PRESSROOM _ 

Eagle  Publications  (Zone  1)  is  reopening  its 
search  for  a  PRESS  and  PRE-PRESS  FORE¬ 
MAN  (nights)  for  our  AM  publications.  Our 
foreman  is  hands-on,  working  with,  training 
young  crew,  overseeing  maintenance, 
waste  management  on  an  8-unit 
Community.  Daily,  3  weeklies,  commercial 
printing.  Great  growth  opportunity  for 
strong  #2  seeking  to  move  up.  Salary 
range  mid-upper  $40s  to  $50,000  plus  ben¬ 
efits,  future  incenbves.  Contact: 

Rich  Heiland,  General  Manager 
rich@eagletimes.com 

RR2  301  River  Road,  Claremont,  NH  03743 

www.edltorandpublisher.Lom 


PRESSROOM 


PRESSMAN 

Fulltime,  salary-based  on  experience.  Ur¬ 
banite  press.  Excellent  benefits.  One  of  the 
top  ten  places  to  live  in  the  US.  Contact; 

Human  Resources,  The  Daily  Times 
P.O.  Box  9740,  Maryville,  TN  3780-29740 
Or  Call;  (865)  981-1134 

PRESSROOM  MANAGER 
McCormick  Graphics,  a  growing  Gannett 
commercial  printing  facility  in  Alexandria, 
Louisiana  has  a  Pressroom  Manager  position 
available  in  a  cold  web  and  sheet  fed 
printing  environment.  Hands  on  position. 
Hours  vary;  some  weekend  and  night  work 
required.  Must  have  minimum  8  years  expe¬ 
rience  on  Goss  Community  press.  Previous 
supervisory  experience  required.  Must  pos¬ 
sess  strong  leadership  skills,  be  very 
quality  conscious  and  have  good  color  per¬ 
ception.  Requires  verbal,  written  and  me¬ 
chanical  skills.  Send  resume  with  cover  letter 
and  salary  requirements  to: 

Human  Resources 

P.O.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail  to:  personnel@thetowntalk.com 

SUPERVISOR/PRESS  OPERATOR 
Hands  on.  Full  charge  Production  Manager 
with  experience  on  Tensor  or  Goss  or 
Harris  4  Color  to  manage  pressroom.  Good 
leader  -  forceful  and  organized.  Written,  ver¬ 
bal  and  mechanical  skills.  Good  color  per¬ 
ception.  Previous  supervisory  experience. 
Send  resume  with  salary  requirements  to: 

President,  VIP  Advertising,  Inc. 

215  Oser  Avenue,  Hauppauge,  NY  11788 
Or  Fax:  (631)  231-0030 


PUBLISHING  SOFTWARE  SALESPERSON 

Seeking  a  sales  professional  with  experience 
selling  publishing  workflow  and/or 
content  management  solutions.  Established 
network  of  sales  contacts,  preferably  na¬ 
tionwide,  is  required.  Cutting  edge  technol¬ 
ogy,  unique  products,  tremendous  growth 
potential.  Highly  incented,  commissions 
based.  E-mail  resume  to: 

michael@siftology.com 


-POSITIONS  WANTED- 


EDITORIAL 


EDITORIAL 


-POSITIONS 


_ ADVERTISING _ 

I  BRING  20  YEARS  of  newspaper/magazine 
advertising  sales  experience  to  the  table. 
Seasoned,  dedicated  employee  with  exten¬ 
sive  knowledge  of  all  facets  of  these  indus¬ 
tries.  Increased  revenue  and  market  share 
in  all  positions.  Seeking  fulltime  position  in 
NY/NJ  areas  with  a  growing  publication. 
E-mail:  Rosie48269@cs.com 
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OPINION 


The  remains  of  the  collapsed  porch,  glimpsed 
at  713  W.  Wrightwood  St.  in  Chicago,  III. 

Gratteau,  the  Chicago  Tribune's  associate 
managing  editor  for  metropolitan  news. 

Newspapers  are  not  like  TV  news  opera¬ 
tions  that  cover  these  kind  of  unfolding 
tragedies  by  opening  their  lines  to  anyone 
claiming  to  be  an  eyewitness.  HIPAA 
added  nearly  insuperable  burdens  to  print’s 
due  diligence  on  sources,  as  one  episode 
related  by  Gratteau  suggests.  A  young  man 
approached  the  Tribune,  saying  he  had 
been  injured  in  the  collapse  and  just 
released  from  a  hospital.  When  the  paper 
checked  with  the  hospital,  it  refused  to 
confirm  anything  —  even  when  the  man 
gave  permission.  “Finally,  we  sent  reporters 
to  his  house  to  see  his  (hospital)  discharge 
papers,  so  we  felt  comfortable  telling  his 
story,”  Gratteau  says. 

In  the  past,  city  hospitals  routinely  gave 
the  name,  age  and  address  of  victims  of 
accidents  or  violence,  which  allowed  papers 
to  track  down  family  members  and  prepare 
complete  and  well-rounded  reports.  Not 
anymore,  says  Gratteau.  At  first,  Chicago 
hospitals  wouldn’t  reveal  even  the  number 
of  people  they  were  treating  after  an  acci¬ 
dent.  Some  will  do  at  least  that  now,  but 
smaller  hospitals  no  longer  return  phone 
calls  from  reporters,  Gratteau  added. 

Even  sportswriters  will  eventually  be 
hamstrung  by  the  rule,  says  SPJ’s 
Marquand.  He  noted  the  University  of 
Montana’s  recent  announcement  that, 
because  of  HIPAA,  it  would  no  longer 
release  information  about  injuries  to  its 
athletes.  Warns  Marquand:  “You  could 
have  somebody  carried  off  the  field  on  a 
stretcher,  (put)  in  an  ambulance,  and 
you’re  not  going  to  hear  another  thing 
about  it.”  11 


Aftermath  of  fatal  Chicago  porch  collapse  shows  how,  under 
a  new  federal  privacy  act,  the  press  is  losing  patients 


BY  MARK  FITZGERALD 

CHICAGO 


Local  journalists  are  adding  their  own  post- 
mortem  to  the  lawsuits  and  finger-pointing  following 
the  June  29  porch  collapse  at  a  Chicago  apartment 
building  in  which  13  young  adults  were  killed:  A  new 
federal  medical  privacy  rule  has  undermined  their 
ability  to  cover  accidents  by  forbidding  the  disclosure  of  patient 
information  that  hospitals  had  released  routinely. 

The  porch  collapse  was  the  first  major  accident  story  since 
the  Health  Insurance  Portability  and  Accountability  Act  (HIPAA) 

condition  —  is  punishable  by  a  fine  of 
$250,000  and  10  years  in  jail.  “The  penal¬ 
ties  are  so  severe  that  nobody  wants  to  be 
that  first  case,”  Marquand  says. 

Certainly  none  of  the  Chicago  hospitals 
were  willing  to  risk  releasing  information. 
Though  57  partygoers  were  injured  in  the 
porch  collapse,  Chicago  readers  learned  the 
names  of  almost  none  of  them  because 
reporters  were  unable  to  identify  anyone 
treated  at  area  hospitals,  unless  those 
victims  sought  out  the  papers. 

Because  of  HIPAA,  newspapers  were  not 
able  to  give  Chicagoans,  who  followed  the 
developments  intensely,  the  kind  of  report 
they  have  come  to  expect.  “We  missed 
getting  to  see  people  who  were  eyewitness¬ 
es  to  events  and  get  from  them  what  were 
assuredly  compelling  stories,”  says  Hanke 


became  law  on  April  14.  In  this  real-life 
test  in  Chicago,  the  rule  proved  eveiy  bit 
the  hindrance  to  coverage  that  journalists 
had  feared. 

Chicago’s  experience  with  this  one 
accident  underscores  the  problems  news¬ 
paper  editors  eveiywhere  will  face  sooner 
or  later.  HIPAA,  which  was  intended  to 
give  patients  greater  control  over  the 
release  of  their  medical  records,  has  wasted 
no  time  in  become  a  nightmare  for  the 
press,  says  Ian  Marquand,  the  Montana  TV 
investigative  reporter  who  unsuccessfully 
lobbied  the  federal  government  on  behalf 
of  the  Society  of  Professional  Journalists 
(SPJ)  to  include  some  reporting  exceptions 
for  news  organizations.  “Pretty  much 
everything  we  said  about  HIPAA  in  the 
beginning  and  during  the  rule-making  has 
come  to  pass,” 

Marquand  says. 

Hospitals  in 
p2uticular  are 
scared  to  death  of 
violating  HIPAA, 
with  good  reason: 

Leaking  health 
records  —  even 
information  as 
innocuous  as 
patient  name  and 


Paramedics  and 
friends  try  to  assist 
victims  of  the 
accident. 
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An  unusual  career  move 


After  building  an  award-winning  Web  site  from  scratch  and  then 
leading  TampaBay.com,  Ron  Dupont  goes  back  to  gatorland 


I  I  his  job  as  general  manager  of  new  media 
for  Florida’s  largest  weekday  newspaper,  the 
I  I  St.  Petersburg  Times,  to  become  editor  (again)  of 
The  High  Springs  Herald,  one  of  the  Sunshine 
State’s  smallest  weeklies  with  an  estimated  circulation  of  5,000. 
The  Herald  doesn’t  even  have  a  Web  site  ...  yet. 

As  Dupont  explains  his  unusual  career  move,  it  quickly  becomes 
clear  that  his  new  job  is  probably  more  destiny  than  lunacy. 
Dupont  was  editor  from  1990  to  1995  in  High  Springs,  about  20 

minutes  northwest  of  Gainesville,  and  community,”  Dupont  says.  “When  I  was 

he’s  missed  a  lot  of  things  about  editing  [previously]  editor  of  The  High  Springs 
the  small-town  newspaper.  From  High  Herald,  we  did  some  world-class  Journal- 
Springs,  he  moved  on  to  the  daily  ism  on  our  way  to  doubling  the  circula- 

Charlotte  Sun  in  Charlotte  Harbor,  Fla.,  tion  and  being  named  the  best  small 
where  he  gained  notice  for  .  weekly  paper  in  Florida, 

building  an  impressive,  four  years  straight.” 

award-winning  Web  site  t  a  Dupont  particularly 

that  became  a  force  in  the  j  wgSI^  recalls  the  night  he  spent 

community.  In  1998,  !  with  migrant  workers 

Dupont  left  for  the  big  V  J  who  were  paying  mucho 

time  in  Tampa  Bay,  where  _  ;  dollars  to  live  in  a  roach- 

he  also  found  success.  Says  ridden  shack  without 

his  former  boss.  Times  |;Tlv!IJRfN|nVnlTni  electricity  or  plumbing. 
Chief  Technology  Officer  When  the  foreman 

Beth  Sholar:  “Ron  Dupont  led  tremen-  showed  up  the  next  morning  and  discov- 
dous  advances  in  our  Web  offerings,  ered  the  newsman  waiting  for  him,  the 

projecting  endless  enthusiasm  for  the  man  jumped  into  his  pickup  truck  and 

Web  operation  and  its  potential.  His  sped  away,  never  to  be  seen  again, 

accomplishments  were  numerous  and  Hopefully  a  less  dramatic  scene  will 

contributed  to  making  sptimes.com  develop  this  fall  when  Dupont  marries 

and  tampabay.com  noteworthy  in  our  his  fiancee,  Suann,  on  their  newly 

industry.”  purchased  property  near  Gainesville. 

So  why  go  back  to  his  roots  now?  The  The  big-city  online  newspaper  guy 

reasons  are  as  much  personal  as  profes-  naturally  has  big  plans  for  the  Herald, 
sional.  “I’ve  missed  the  impact  that  a  which  now  faces  competition  from  both  a 

small-town  newspaper  can  have  on  its  new  weekly  and  a  monthly.  “The  very  first 


goal  is  to  get  the  newspaper  itself  back 
to  being  a  great  product  editorially,”  he 
says.  ‘Too  many  weekly  newspapers  focus 
on  covering  city  commission  meetings 
and  writing  police  beat  articles.  Very  few 
have  in-depth  pieces,  true  investigative 
features,  and  compelling  profiles.  In  just 
the  past  month,  with  only  minimal 
changes  made  so  far,  we’ve  already  seen 
significant  single-copy  sales  jumps.  If  we 
can  continue  to  improve,  subscriptions 
should  follow.” 

And  yes,  a  tiny  weekly  can  have  a  Web 
site.  “I  have  to  laugh  because  every  time  I 
talk  to  a  newspaper  Internet  department 
manager,  they’re  always  complaining 
about  getting  the  Internet  department 
and  newsroom  to  work  together,”  Dupont 
says.  “In  my  case,  I  get  to  be  both.  Talk 
about  convergence.  Unless  I  develop 
multiple  personalities  and  argue  with 
myself.  I’ve  got  the  perfect  situation.”  He 
hopes  to  be  online  within  two  months. 

This  enthusiastie  carrier  of  the  start-up 
gene  will  probably  do  it.  “Being  able  to 
work  with  new  ideas  and  new  technology 
on  a  regular  basis  is  an  invigorating  expe¬ 
rience.  I  think  back  to  people  who  got  to 
live  through  the  start  of  TV,  or  the  debut 
of  electricity,  and  then  I  think  that  I’ll  get 
to  tell  my  grandchildren,  ‘I  was  there 
when  the  Internet  started.’  ”  The  folks  in 
High  Springs  are  about  to  get  wired.  11 
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Newspaper  M^A 


papers,”  said  Reed,  who’s 
looking  for  dailies  in  the 
20,000-  to  75,000-circula¬ 
tion  range  while  pruning 
some  of  his  smaller  proper¬ 
ties.  “Bigger  papers  that 
own  a  larger  amount  of 
them  aren’t  selling.  You  have 
to  be  aggressive  in  building 
relationships  for  areas  of  the  country 
and  newspapers  you  would  like  to  have 
in  your  portfolio  some  day.” 

Would-be  sellers  seem  to  still  be 


were  announced. 

With  those  deals  totaling  less  than 
$200  million,  versus  $1.2  billion  in 
daily  sales  all  last  year,  the  period  was 
“kind  of  a  yawner,”  said  Owen  Van 
Essen,  president  of  the  Santa  Fe, 
N.M.-based  Dirks,  Van  Essen  &  Murray, 
which  handled  most  of  those  deals. 

One  of  them  involved  the  sale  of  The 
Record,  a  62,366-circulation  daily  in 
Stockton,  Calif.,  to  Dow  Jones  &  Co. 
unit  Ottaway  Newspapers  Inc.  Ottaway 
has  been  looking  to  add  more  papers,  but 
CEO  Dan  Austin  recognized  that  chances 
are  slim  another  property  the  size  of  the 
Record  would  come  his  way  anytime 
soon. 

“My  sense  is,  there  are  not  going  to 
be  a  lot  of  [good-sized  deals]  coming 
down  the  pike,”  Austin  said.  “Even  in 
boom  times,  there  aren’t  a  lot  of  these.” 

Brokers  expect  deal  activity  to  pick 
up  in  the  second  half,  propelled  by  a 
hoped-for  improvement  in  ad  spending 
and  the  possible  sale  of  Freedom 
Communications  Inc.’s  28  dailies 
later  this  summer,  which  also  could  have 
a  domino  effect  on  deal-making.  Analysts 
also  believe  the  possible 
elimination  of  the 
newspaper-broadcast 
cross-ownership  ban 
in  most  markets  also 
could  lead  indirectly  to 
newspaper  chains  buying 
more  newspapers. 

“These  kinds  of  things 
waiting  for  the  economy  to  get  better,  just  run  in  cycles,”  said  Van  Essen,  who 

judging  from  recent  sale  activity.  In  has  some  transactions  in  progress.  “We 

the  first  half  of  the  year,  just  three  expect  to  see  more  activity  by  the  end 

sales  involving  one  dozen  dailies  of  the  next  quarter.”  11 


Daily  sales  have  been  slow  this  year,  but  brokers  expect 
activity  to  pick  up  in  second  half  with  possible  “domino  effect” 

BY  LUCIA  MOSES 

OVER  THE  PAST  18  MONTHS,  MiKE  ReED  HAS  BEEN 
wining  and  dining  his  fellow  publishers  with  more 
frequency.  When  he  attends  industry  functions, 
he’s  networking  whenever  possible. 

Since  brokers  aren’t  banging  down  his  door 
these  days,  the  CEO  of  the  Community  Newspaper  Holdings  Inc. 
chain  based  in  Birmingham,  Ala.,  figures  he  has  to  work  extra 
hard  if  he’s  going  to  add  to  his  empire,  and  broaden  his 
geographical  criteria  for  potential  acquisitions. 

“There  are  fewer  and  fewer  family-owned  and  individual 

“Bigger  papers  that  own 
a  larger  amount  of  them 
aren’t  selling.  You  have  to  he 
aggressive  in  building 
relationships.”  —  mike  reed 

CEO,  Community  Newspaper  Holdings,  Inc. 


Daily  Newspaper  Sales,  January  —  June  2003 


Here’s  a  look  at  the  dailies 
that  changed  hands  this  year: 

CALIFORNIA 

The  Record,  Stockton,  59,300 
Seller:  Omaha  World-Herald  Co. 

Buyer:  Ottaway  Newspapers,  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  (S) 

INDIANA 

Pilot-News,  Plymouth,  6,200 

Seller:  Community  Newspaper  Holdings,  Inc. 

Buyer:  Horizon  Publications 

Broker:  Dirks,  Van  Essen  &  Murray  (S) 

The  Evening  World,  Bloomfield,  3,000 


Seller:  Miles  family 
Buyer:  Rust  Communications 
Broker:  Cribb  &  Associates  (S) 

OKLAHOMA 

Guymon  Daily  Herald,  2,600 

Seller:  Community  Newspaper  Holdings,  Inc. 

Buyer.  Horizon  Publications 

Broker  Dirks,  Van  Essen  &  Murray  (S) 

Poteau  News  &  Sun,  3,700 

Seller  Community  Newspaper  Holdings,  Inc. 

Buyer:  Horizon  Publications 

Broker:  Dirks,  Van  Essen  &  Murray  (S) 

PENNSYLVANIA 

The  Kane  Republican,  2,100 


Seller:  Community  Newspaper  Holdings,  Inc. 

Buyer:  Horizon  Publications 

Broker:  Dirks,  Van  Essen  &  Murray  (S) 

The  Ridgway  Record,  2,700 
Seller:  Community  Newspaper  Holdings,  Inc. 
Buyer  Horizon  Publications 
Broker:  Dirks,  Van  Essen  &  Murray  (S) 

The  Daily  Press,  St.  Mary’s,  4,900 
Seller:  Community  Newspaper  Holdings,  Inc. 
Buyer:  Horizon  Publications 
Broker  Dirks,  Van  Essen  &  Murray  (S) 

The  Punxsutawney  Spirit,  5,400 
Seller:  Community  Newspaper  Holdings,  Inc. 
Buyer  Horizon  Publications 


Broker:  Dirks,  Van  Essen  &  Murray  (S) 
TEXAS 

Big  Spring  Herald,  6,300 

Seller  Community  Newspaper  Holdings,  Inc. 

Buyer:  Horizon  Publications 

Broker:  Dirks,  Van  Essen  &  Murray  (S) 

Borger  News-HeraU,  4,900 
Seller:  Community  Newspaper  Holdings,  Inc. 
Buyer  Horizon  Publications 
Broker  Dirks,  Van  Essen  &  Murray  (S) 

Sweetwater  Reporter,  3,100 
Seller:  Community  Newspaper  Holdings,  Inc. 
Buyer  Honzon  Publications 
Broker:  Dirks.  Van  Essen  &  Murray  (S) 


S  —  Represented  Seller 
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Assassinate  tres  vezes:  Brazil  demon¬ 
strated  in  an  unusually  bloody  way  in 
June  why  it  is  now  regarded  as  one  of 
Latin  America's  most 
dangerous  nations  for 
journalists.  On  June  3, 
Melyssa  Martins 
Correia,  the  23-year-old  cultural  supple¬ 
ment  editor  of  the  daily  Oeste  Noticias  in 
Sao  Paulo  state,  was  killed  by  a  shot  fired 
point-blank  into  her  head.  Authorities 
blamed  the  criminal  gang  Primero 
Comando  da  Capital ...  Six  days  later, 
Edgar  Ribeiro  Pereira  de  Oliveira,  co¬ 
owner  of  the  weekly  Boca  do  Povo,  known 
for  its  coverage  of  official  corruption  in 
Mato  Grosso  do  Sul  state,  was  killed  by 
unknown  assailants  who  fired  15  shots 
from  their  passing  car ...  Jamaican 
newspaper  publishers  protesting  the 
imposition  of  a  15% 
general  consumption 
tax  on  all  press  products 
were  supported  by  the 
World  Association  of  Newspapers,  which 
in  a  June  2  letter  asked  Prime  Minister 
RJ.  Patterson  to  rescind  the  levy  ...  On 
June  30,  Linhares  Batista,  a  radio  station 
owner  and  talk  show  host  in  the  north¬ 
eastern  state  of  Ceari,  was  killed  by 
gunmen  who  entered  his  studio,  shot  him 
at  point-blank  range  and  escaped  on 
motorcycles  ...  In 
further  fallout  from  the 
“Banintern”  scandal, 
Dominican  Republic 
authorities  in  early  June  closed  two  daily 
newspapers  seized  from  former  Ustin 
Diario  owner  Ramon  Baez  Figueroa, 
Ultima  Hora  and  El  Financiero. 

—  Mark  Fitzgerald 


AMERICAS  EXTRA 


Jose  Ruben  Zamora,  founder  and  editor  of  Guatemalan  daily 
‘elPeriodico,’  is  attacked,  threatened  in  his  home 


BY  MARK  FITZGERALD 

CHICAGO 

HE  LAST  TIME  WE  REPORTED  ON 

Jose  Ruben  Zamora  (E&P,  Feb.  3, 
2002,  p.20),  the  Guatemalan 
government  had  moved  a  team  of  tax 
auditors  into  the  offices  of  his  national 
daily  newspaper  elPeriodico  and  a  top 
official  was  appearing  on  TV  to  accuse 
the  founder/editor  of  tax  evasion  and 
money  laundering.  j 

After  outraged  protests  from  interna-  | 

tional  press-freedom  groups,  the  tax  I 

auditors  —  who  spent  some  50  days 
rummaging  around  elPeriodico's  books  — 
finally  left,  and  nothing  ever  came  of 
the  investigation. 

But  Zamora’s  life  took  a  horrifying 
turn  at  around  8:30  on  the  morning  of 
June  24  when  a  woman  and  11  armed 
men,  claiming  to  be  investigators  from  ^ 

the  prosecutor’s  office,  forced  their  way 
into  his  Guatemala  City  home.  Zamora, 
his  wife,  three  sons  and  domestic 
employees  were  bound  and  beaten  by 
the  men.  The  newspaper  director  and 
editor  was  stripped,  blindfolded,  separ¬ 
ated  from  his  family  and  told,  with  a  gun 
against  his  head,  that  he  was  going  to  be 
executed.  For  nearly  three  hours  the  gang 
commandeered  the  house,  all  the  while 
appearing  to  be  following  orders  relayed 
through  their  cell  phones. 

In  an  account  the  next  day  in  his  news¬ 
paper,  Zamora  said  the  gang  warned  him 


to  “stop  bothering  the  people  above.” 

Zamora’s  ordeal  came  just  one  day 
after  elPeriodico  published  the  most 
recent  in  a  series  of  investigative  articles 
alleging  that  the  civilian  government  of 
President  Alfonso  Portillo  is  actually 
run  by  a  cabal  of  ex-military  men  that 
includes  former 
dictator  Gen.  Efrain 
Montt.  In  an  official 
statement,  the 
Portillo  administra¬ 
tion  condemned  the 
attack  and  suggested 
it  might  be  the  work 
of  those  who  have 
been  paid  to  “create 
an  ambience  of 
anxiety”  around  the 
upcoming  elections  and  to  “generate 
anarchy  and  chaos  ...  for  dark  political 
ends.”  However,  Guatemala’s  Attorney 
General  for  Human  Rights,  Sergio 
Morales,  suggested  in  his  own  statement 
that  the  attack  was  the  likely  the  work 
of  “shadowy  groups”  that  are  backed  by 
forces  inside  the  government  itself. 

As  Morales  noted,  the  attack  on 
Zamora  and  his  household  was  not  an 
isolated  incident:  “In  past  weeks,  the 
nation’s  journalists  and  media  outlets 
have  faced  a  series  of  obstacles  ranging 
from  physical  attacks  and  death  threats 
to  lack  of  access  to  official  government 
sources.” 


elPeriodico's  Jose 
Ruben  Zamora, 
alive  and  enraged 


Indeed,  the  New  York  City-based  Com¬ 
mittee  to  Protect  Journalists,  in  a  letter 
to  Marco  Antonio  Cortez,  Guatemala’s 
“special  prosecutor  for  crimes  against 
journalists  and  trade  unionists,” 
documented  death  threats  against  three 
radio  journalists  in  the  past  few  weeks. 

The  Association  of  Guatemalan 
Journalists  said  the  Zamora  home 
invasion  and  other  incidents  have  raised 
fears  that  the  death  squads  that  terrified 
the  nation  through  the  1980s  may  be 
returning  “to  keep  the  Guatemalan  press 
from  denouncing  the  corniption  of  state 
institutions.”  11 
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MULTICULTURAL  ARKE 

IN  AMERICA  THE  ONLY  COMPLETE  DIREQORY' 


Hispanic/Latino  •  African  American  •  Asian  American 


COMPLETE  LISTINGS 

•  Advertising  Agencies 

•  PR  Firms 

•  Media  Buying  Services 

•  Multicultural  Media  -  Radio,  Television, 

Cable  Networks,  Magazines, 

Daily /Weekly  Newspapers 

•  Brand  Marketers  with  Multicultural 

Marketing  Programs 


New  Opportunities 

Multicultural  marketing  is  the  fastest  growing  area 
in  consumer  marketing  today.  A  recent  survey  by 
the  ANA  shows  that  72%  of  all  national  advertisers 
are  now  specifically  targeting  the  multicultural 
marketplace.  And  8  out  of  1 0  of  those  marketers 
hire  specialized  agencies  for  the  purpose  —  creating 
native  language  ads,  buying  ethnic  media  etc. 

Contacts 

With  this  directory  everyone  tailoring  messages  to 
multicultural  audiences  can  find  the  contacts  they 
need.  Agencies  will  find  potential  clients.  Clients 
will  shop  effectively  for  agencies.  Media  sales  people 
and  media  buyers  will  find  each  other.  Service 
providers  will  quickly  identify  their  best  prospects. 

Organized  by  Ethnic  Groups 

Ethnic  specific  organization  allows  for  ease  of  use  and 
quick  targeting  of  the  type  of  organization  needed. 

Cross  Referenced 

Indices  at  the  end  of  the  directory  will  cross-reference 
all  listings  by  geography  (city  and  state),  ethnic  focus 
(Hispanic/Latino,  African  American,  Asian  American) 
and  company  type. 

ORDER  NOW  -  Only  $249* 

To  order  your  copies  of  ADWEEK's  Multicultural 
Marketing  Directory,  just  coll  800-562-2706. 


•  MEDIAWEEK 


‘Plus  $12  shipping/handling  and  appropriate  sales  tax  in  NY,  CA,  TN,  MA,  IL,  NJ,  PA,  OH,  VA  and  DC. 
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TECHNOLOGY 


More  competition  from  more  places,  including  a  Texas  flexo  add-on 


BY  MARK  FITZGERALD 
AND  JIM  ROSENBERG 

LAS  VEGAS 

King  Press  Corp.  may  be  gone,  but  at  Nexpo  here 
last  month  the  three  U.S.  companies  that  make  only 
singlewide  web  offset  newspaper  presses  and  their 
five  bigger  competitors  faced  new  or  recently  absent 
rivals  from  India  and  Japan. 

“This  is  a  good  time  to  invest  in  equipment,  with  the  greater  depre¬ 
ciation,”  said  Tamra  Brittingham,  president  of  Independent  News¬ 
papers  Inc.  (INI).  Among  other  encouraging  provisions,  the  $350 
billion  tax  cut  package  increases  the  additional  first-year  bonus 


depreciation  deduction  to  50%  from  30% 
on  equipment  acquired  and  put  into  service 
between  May  5,  2002  and  Jan.  1,  2004.  INI 
recently  bought  a  10-couple,  doublewide 
KBA  Colora  tower  for  its  Dover,  Del., 
facility  (E^P,  June  2).  Brittingham  added, 
“We  needed  to  invest  anyway  to  grow. 

So  this  was  another  cost-benefit  element 
that  added  to  our  calculus.” 

While  Scandinavian  press  maker  Solna 
reported  one  sale  to  a  U.S.  magazine 
publisher  and  printer,  American  companies 
sold  singlewide  presses  in  Scandinavia  as 
well:  Goss  International  is  adding  to 
Community  and  Universal  sites  in  Sweden 
and  Norway;  Tensor  Group  sold  a  five- 
tower,  21-unit  1400  Model,  plus  ancillaries, 
in  Denmark;  and  Dauphin  Graphic  Ma¬ 
chines  sent  presses  into  Northern  Europe, 
announcing  shortly  before  Nexpo  that  it  is 
adding  to  DGM  press  lines  in  Sweden  and 
Finland.  Late  last  year  in  Illinois,  Dauphin 
also  contracted  to  a  put  a  23-unit,  two¬ 
folder  DGM  430  into  The  Register-Mail, 
a  Copley  Press  daily  in  Galesburg,  and  add 
four  DGM  850  units  to  a  Goss  press  it 
already  expanded  for  Knight  Bidder’s 
Belleville  News-Democrat. 

For  all  the  attention  given  its  new  large 
presses  and  enhancements,  Goss  made  sure 
to  highlight  its  40-year-old  Community’s 
new  tower  design,  new  control  console,  and 
higher-end,  higher-speed  Magnum  version. 

Dauphin  promoted  its  six-web,  30,000- 
copy-per-hour  quarterfolder,  designed  for 


compatibility  with  Goss  SC  and  SSC  folders. 

Heidelberg  Web  Systems  pushed  pack¬ 
aging  as  much  as  printing,  and  announced 
a  new  training  center  featuring  an  operat¬ 
ing  Mainstream  tower.  But  in  singlewide 
news,  it  made  a  major  Mercuiy  sale, 
including  Omnicon  and  Omnicolor 
controls:  12  four-high  towers,  18  pasters, 
and  two  jaw  folders  to  Southwest  Offset 
Printing,  in  Gardena,  Calif.  Southwest  will 
use  the  Mercury  as  one  or  two  presses  to 
print  a  regional  edition  of  The  New  York 
Times,  other  newspapers,  and  semi¬ 
commercial  products.  Southwest’s  big 
prepress-through-post-press  operation  also 
produces  the  Financial  Times,  The  Christ¬ 
ian  Science  Monitor,  and  The  Washington 
Post  National  Weekly. 

Web  Press  Corp.  showed  its  four-over- 
four  QuadStack  shaftless  color  add-on  for 
Communitylike  presses,  but  spent  much 
time  pushing  the  commercial  possibilities 
for  newspapers  of  printing  with  ultraviolet 
inks.  Online  Energy  Marketing  Vice  Presi¬ 
dent  Craig  D.  Blair  said  notions  that  UV  ink 
and  energy  are  vastly  more  expensive  are  no 
longer  so  widespread:  “The  more  people  are 
exposed  —  no  pun  intended  —  to  UV,  the 
more  these  misconceptions  are  laid  aside.” 

Seiken  Graphics  may  have  focused  on  its 
one-plate-around  doublewide  and  its  Super 
Panorama  System  for  creating  four-page- 
wide  centerspreads,  but  after  sitting  out  last 
year,  the  Japanese  manufacturer  was  again 
another  source  for  one-  and  two-around 


Integra  had  a  running  Gemini  tower  at  Nexpo 
singlewides  before  Nexpo  attendees. 

After  an  even  longer  absence,  Manu- 
graph  India  Ltd.,  which  first  came  to  Nexpo 
in  1992  and  claims  80%  of  its  home  market 
for  newspaper  presses,  returned  intent  on 
winning  U.S.  customers  with  its  new 
Cityline  Express  singlewide  and  a  new 
marketing  arrangement  with  MAN  Roland. 
There’s  so  much  attention  paid  to 
doublewides ...  But  for  a  small  newspaper, 
those  kinds  of  machines  are  not  viable. 

The  Cityline  is  at  a  par  with  the  Community 
press  —  the  participation  of  MAN  Roland 
alone  speaks  to  its  quality  —  but  priced 
to  make  it  competitive,”  said  Manugraph 
General  Manager  Shirish  Shanbhag. 

India  provided  another  inexpensive 
alternative:  Raghbeer  Machinerv’s  Gemini 
tower,  sold  in  the  U.S.  by  Integra  Inter¬ 
national.  Announced  last  fall  and  shown, 
running,  for  the  first  time  at  Nexpo,  the 
45,000-cph  one-around  is  marketed  as  a 
heavy-duty  press  with  high-strength, 
sbc-inch-wide  side  frames,  combining  “the 
massiveness  of  doublewidth  equipment 
with  the  simplicity  of  singlewidth.” 

Known  for  Community  press  rebuilds 
and  upgrades,  one  more  player  is  emerging, 
with  an  unexpected  product:  shaftless  add¬ 
on  flexo  color  units  for  two-around  single¬ 
wide  offset  presses.  A  stacked  prototype  of 
Tech-Energy's  Tech- Express  went  into  pro¬ 
duction  testing  on  a  Goss  Urbanite  at  The 
Recorder,  Greenfield,  Mass.,  in  April.  Sales 
and  service  chief  Tommy  Moeller  said  the 
Cibolo,  Texas,  firm  may  have  a  four-high 
ready  by  year’s  end.  In  Las  Vegas,  Recorder 
Operations  Director  Douglas  W.  Hillman 
reported  satisfaction  with  quality,  ease  of 
use,  low  waste,  maintenance,  and  training. 
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SYNDICATES 


A  third  of  Universal’s  comic  artists  take  vacations  every  year 


BY  DAVE  ASTOR 

Cartoonists  who  draw  365  comics  a  year  can  always 
send  their  characters  on  vacation,  but  what  if  they 
want  time  off  themselves?  They  can  either  get  ahead  in 
their  work  or  —  if  they’re  with  Universal  Press  Syndi¬ 
cate  —  take  advantage  of  vacation  benefits. 

In  1995,  Universal  began  offering  breaks  to  comic  creators  on  its 
roster  for  at  least  five  years,  with  the  syndicate  providing  reruns  to 
newspapers  while  cartoonists  are  away  from  the  drawing  board. 
Eight  years  later,  six  of  Universal’s  18  eligible  artists  take  vacations 
regularly  —  using  the  maximum  four  weeks  allowed  per  annum. 


“It  provides  a  welcome  respite  from 
schedules  that  are  sometimes  very  harried 
and  demanding,”  said  Universal  Execu¬ 
tive  Vice  President/Editor  Lee  Salem, 
adding  that  four  others  took  time  off  at 
least  once,  mostly  for  family  emergencies. 

Among  those  using  the  vacations  (and 
not  just  in  the  summer)  are  “Doonesbury” 
creator  Garry  Trudeau  and  “FoxTrot”  cre¬ 
ator  Bill  Amend.  Why  do  they  value  them? 

“Family,  family,  family,”  replied  Trudeau. 
“You  can’t  imagine  what  a  difference  it  has 
made  for  my  kids,  and  especially  my  wife. 
I’m  more  present  on  vacations,  not  working 
at  night  or  early  morning,  struggling  to 
make  a  working  week  seem  invisible  to 
them.  Some  creators  find  it  easy  to  get 
ahead  and  thus  have  no  need  for  breaks; 

I’m  not  among  them.” 


Amend  said:  “I’ve  been  doing  the  strip 
for  15  years  all  by  myself,  and  work  on 
things  like  my  books,  Web  site,  and  e-mail 
nearly  every  weekend. ...  Add  to  this  that  I 
don’t  get  holidays  or  sick  days  off,  or  any  of 
the  normal  breaks  from  work  regular  folks 
enjoy.  My  suspicion  is  Universal’s  vacation 
policy  has  kept  me  out  of  the  loony  bin!” 

One  reason  for  the  policy  was  to  give 
comic  creators  an  option  others  had.  “So 
many  syndicated  columnists  were  already 
taking  vacations,”  Salem  said,  adding  that 
“anyone  who  is  syndicated  and  works  at 
a  newspaper  —  editorial  cartoonists  and 
columnists—  already  gets  vacation  time.” 

Another  reason  was  the  hope  cartoonists 
who  took  regular  short  breaks  wouldn’t  get 
exhausted  enough  to  need  long  ones.  Uni¬ 
versal  cartoonists  who  took 
leaves  of  absence  in  pre-vaca¬ 
tion  years  included  Trudeau, 
Gary  Larson  (“The  Far  Side”), 
and  Bill  Watterson  (“Calvin 
and  Hobbes”)  —  with  the  last 
two  later  retiring.  Since  then, 
no  Universal  artists  went  on 
sabbatical,  though  it’s  hard 
to  know  if  this  is  due  to  the 
vacation  option. 

Trudeau,  for  one,  doesn’t 


Bill  Amend  says 
cartoonists  need 
breaks,  too. 


Garry  Trudeau  and  family 
appreciate  the  time  off. 

see  the  exhaustion 
connection.  “The 
sabbaticals  have  never 
been  about  burnout,  but  about  taking 
advantage  of  other  opportunities  that 
appeal  to  me,”  the  cartoonist  said,  noting  he 
used  his  first  hiatus  (lasting  20  months)  to 
work  on  a  pair  of  theater  projects,  and  his 
second  (10  weeks)  to  focus  on  a  film  script. 

Relatively  recent  comics  usually  run  dur¬ 
ing  breaks.  “Originally,  I  thought  it  would 
be  fun  to  use  very  old  strips,”  said  Trudeau, 
“but  the  change  in  style  and  the  dated  situa¬ 
tions  made  it  seem  jarring.” 

Only  a  few  papers  still  balk  at  publishing 
(and  paying  for)  repeats,  but  “even  that 
number  has  declined,”  said  Salem. 

Amend  said  Universal  has  done  a  good 
job  e.xplaining  to  newspapers  that  “cartoon¬ 
ists  are  people  with  families  and  lives,  and 
occasional  breaks  from  work  are  healthy.” 

Salem  said:  “For  us,  it  was  the  right  thing 
to  do  and  I’m  glad  we  did  it  The  policy  is  a 
sensible  way  to  recognize  that  the  creative 
responses  to  the  demands  of  the  cartooning 
profession  vary  from  person  to  person.” 

Trudeau  said  he  can’t  understand  why 
other  syndicates  haven’t  followed  Univer¬ 
sal’s  lead,  especially  since  most  newspapers 
accept  vacation  reruns.  “For  me,  it’s  a 
quality-of-life  issue,”  he  concluded.  “We’re 
no  longer  treated  like  a  public  utility  — 
producing  24/7/365  —  and  the  policy 
has  made  for  some  happy  campers.”  11 


See  ‘Syndicate  World’’ (http://www.editor 
andpublisher.com)  for  a  longer  -version  of 
this  story,  news  about  Ann  Landers’ 
sucessor,  and  other  content. 
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Getting  It  Right 


Give  readers  a  person,  not  a  switchboard,  to  call  with  errors 


A  RECURRING  QUESTION  AMONG  REPORTERS  AND 

editors  during  Jayson  Blair’s  meteoric  impact  on  The 
New  York  Times  was  why  the  victims  of  his  fanciful 
reporting  did  not  protest  directly  to  the  newspaper.  An 
informal  survey  of  newspaper  readers  by  the 
Associated  Press  Managing  Editors  (E&P,  June  2)  confirmed  what  I 
think  most  of  us  in  the  business  expected:  “Among  the  most  popular 
reasons  for  not  reporting  errors  included:  doubt  that  the  newspapers 
cared ...  [and]  lack  of  knowledge  about  whom  to  contact.” 

In  the  rush  to  begin  remedying  the  already  dwindling  pre-Blair 


lack  of  readers’  trust  in  us,  the  Times  creat¬ 
ed  a  Communications  Working  Group  to 
concentrate  “on  internal  communications.” 
Mark  Jurkowitz  of  The  Boston  Globe 
rejxjrts  that  “the  Saint  Paul  (Minn.) 
Pioneer  Press  and  The  Plain  Dealer  in 
Cleveland  will  soon  begin  sending  letters 
asking  people  who  have  been 
written  about ...  if  they  had 
been  covered  accurately ...  The 
Oregonian  in  Portland  is  dis¬ 
cussing  whether  its  newsroom 
is  receptive  enough  to  internal 
criticism.” 

But  —  eureka!  —  “The  Sun  of 
Baltimore,  Md.,  is  talking  about 
creating  an  ombudsman’s  col¬ 
umn.” 

Among  the  nation’s  more 
than  1,400  newspapers,  there  are  approxi¬ 
mately  only  40  ombudsmen.  National 
Public  Radio  has  one,  Jeffrey  Dvorkin,  and 
he  recently  explained  why  his  species  is  so 
rare.  Unsure  that  he  should  take  that  job  at 
NPR,  he  had  asked  the  advice  of  someone 
at  The  New  York  Times  whom  he’d  met  at 
journalism  conferences.  Sure,  take  the  job, 
Dvorkin  was  told.  But  then  Dvorkin  asked 
why  the  Times  doesn’t  have  one. 

“We  have  editors,”  was  the  self-satisfied 
answer  he  received. 


For  years  at  my  home  paper.  The  Village 
Voice,  I  tried  to  persuade  a  series  of  editors 
of  our  need  for  an  ombudsman,  but  I  gave 
up  after  getting  the  same  answer  Dvorkin 
got  each  time.  Now,  according  to  The  Wall 
Street  JourTwls  Michael  McCarthy,  the 
Times  and  the  Journal  are  both  consider¬ 
ing  enlisting  an  ombudsman. 

On  NPR’s  “On  the  Media” 
(May  30),  Brooke  Gladstone 
interviewed  Lou  Gelfand  of  the 
Minneapolis  Star  Tribune  who, 
she  noted,  “is  the  longest-run¬ 
ning  ombudsman  in  American 
journalism.” 

“For  years,”  said  Gladstone, 
“Lou  Gelfand  used  to  call  the 
Times  switchboard  to  point 
out  errors  of  fact.  He  would  be 
transferred  to  the  ‘national  desk’,  where 
he  says  the  response  was  courteous  and 
unavailing.  Nor  have  more  recent  calls 
resulted  in  calls  back  or  printed  correc¬ 
tions....”  The  Times  does  print  a  lot  of  cor¬ 
rections  but,  according  to  Gelfand,  “that’s 
not  good  enough.”  But  if  Jayson  Blair’s 
former  paper  finally  gives  its  readers  a 
named  person  to  call,  with  a  designated 
phone  number,  Gelfand  thinks,  “the  other 
papers  will  follow  suit.” 

One  of  the  most  pertinent  post-Blair 


analyses  I’ve  seen  was  Denver  Post  editor 
Greg  Moore’s  point  that  in  newsrooms, 

“you  have  to  create  a  culture  where  people 
feel  empowered  to  raise  questions  ...  This 
doesn’t  seem  right,’  and  know  theyll  be 
listened  to.  In  [Blair’s]  case,  we’ve  learned 
that  people  raised  red  flags  but  felt  ignored 
or  weren’t  taken  as  seriously  as  they  should 
have  been  ...  So  in  addition  to  having 
systems  in  place  and  having  a  heightened 
sense  of  awareness,  we  need  to  encourage 
people  to  raise  concerns.” 

An  essential  part  of  an  ombudsman’s 
function  is  not  only  to  listen  to  readers’ 
concerns,  but  also  to  ask  questions  of 
reporters  and  editors,  thereby  creating  a 
culture  of  openness  so  that  critics  in  the 
newsroom  who  have  been  ignored  else¬ 
where  in  the  paper  will  have  an  appellate 
court,  as  it  were,  to  go  to  (sometimes  not 
for  attribution). 

Sure,  this  can  result  in  tensions  at  the 
paper.  What  I  miss  most  at  the  Voice  was 
when,  years  ago,  reporters  would  question 
one  another’s  facts  and  conclusions  in  the 
very  pages  of  the  paper.  The  readers 
enjoyed  these  exchanges,  and  as  angry  as  1 
became  when  publicly  challenged  by  a 
colleague,  I  had  to  admit  a  few  times,  in 
print,  that  I’d  been  wrong  on  the  facts. 

I  don’t  expect  much  of  that  degree  of 
openness  will  surface  even  in  alternative 
papers.  But  the  presence  of  an  ombudsman 
with  the  true  grit  to  deal  with  being  caught 
in  the  middle  of  internal  civil  wars— much 
to  the  interest  of  readers— can  raise  a 
newspaper’s  credibility  on  the  outside. 
That’s  why  I  read  The  Wdshin^on  Post’s 
ombudsman,  Michael  Getler,  every 
Sunday.  Recently,  he  has  been  contesting, 
in  his  column,  the  accuracy  of  the  Post’s 
original  story  on  the  Jessica  Lynch  rescue 
—  and  its  subsequent  attempts  to  set  the 
record  straight. 

I  hope  editors  around  the  country  paid 
attention  to  Geneva  Overholser  (E^JP, 

June  9):  “We  are  not  working  openly  at  all. 
Most  jjeople  are  not  of  the  mind  that  it  is 
worth  it  to  call  (with  a  complaint).  Editors 
do  not  have  enough  time  and  they  are 
usually  defensive.  The  ombudsman  can 
take  the  complaint  where  it  ought  to  go.” 

Agreeing,  Ben  Bradlee,  on  the  same 
E^P  page,  said  that  a  good  ombudsman 
is  hard  to  find.  So  is  a  good  reporter,  editor 
and  publisher.  But  that’s  not  news.  11 
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